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wes As the industry‘s business journal, THE CANNING TRADE 
S Pe has assumed the responsibility of keeping’ the industry in- 
mS formed of what the Government requires of it for the pro- 
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3 duction of food to sustain our armed forces, our allies and 


our civilian population. Until Victory is ours every effort 
will be made to supply all contributing information and each 
issue kept ‘‘strictly business"’, free of frills, continuing how- 


ever, all the usual features, business news and market activi- 


ties, giving all the information needed to keep well posted. 
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and Handling Wartime Cans 


‘ No. 2 in a series of suggestions for maintaining highest * 


Spillage like this may cause future 
trouble. Get rid of it! 


| ba 1T allow spillage (some spillage can’t be helped K ’T depend on processing water to wash the out- 
DON’T Pp ( pillag ped) 2.DON’T p Pp g 


to remain on the new wartime cans. Even a 


little salt Lrine or acid sugar will cause residues which are up strong acid, salt, or sugar concentrations, which will pro- 
liable to help corrosion or rust to get started. mote rusting. 


Here’s the ideal way to 
wash wartime cans. 


3. D0 wash wartime cans with clean hot-water spray under 4. D0 wash meat and fish cans, after filling and closing, with 
alkaline solution to remove grease. But, be sure solu- 

rusting condition. Spray should be applied just as the cans tion is not strong enough to attack tin coating. Then wash 

are leaving the closing machine. cans with hot water to remove solution before processing. 


good pressure. This removes spillage . . . eliminates 


n can.:ing efficiency with the new metal containers 


* * 


Processing retorts make 
poor washing machines. 


side of your cans. Such water, in time, builds 


What about fish and meat filled cans? 


THE NEW WARTIME CANS are capable of taking 
care of all specified requirements, provided proper 
precautions are taken by the canner. To help you 
maintain the highest canning standards with these 
cans, American Can Company is taking this means 
of pointing out further the necessity of strict ad- 


herence to the recognized principles of good 
canning practice. Remember, if you are fa¢ed 
with any difficult canning problems, call your 
nearest Canco representative today. 


AMERICAN CAN COMPANY 
230 PARK AVENUE, NEW YORK, N. ¥. 
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Food is a Munition of War-- Every Canning 
Plantis an Arsenal .. . 


Every production unit, like a man in uniform, must be 
ready for service when the command for action is given 


@ Donald M. Nelson is quoted as declaring recently to an important 
group representing agriculture that he considered food production 
as essential as the manufacture of tanks and airplanes. In Eng- 
land, we understand, the public is confronted at every turn with 
billboards and posters crying out ‘‘Food is a Munition of War— 
Save It.” 


The importance of food in war-time is as old as waritself. Every 
school boy knows Napoleon Bonaparte’s statement that “An army 
marches on its belly” which is merely a more pungent and graphic 
way of saying that fighting men must be well-fed. 


So, this year, while American munition plants turn out an ever- 
increasing flow of tanks, planes and guns, American canning plants 
must break the record-breaking production of 1942 with more can- 
ned products. This means canning plants fully equipped with 
equipment efficient and dependable. 


A year ago we were saying that “industry that produces food 
must be as efficiently equipped as industry that produces arms”— 
and that is true—it must be true if the production of food is as 
essential as the manufacture of combat equipment. [If it isn’t al- 
ready finished or under way, start now—today—to put your plant 
in condition to do its part. 


Order all necessary replacement parts for various units, make arrange- 
ment for any essential re-conditioning of units that must be done by the 
manufacturer, and apply for any new units for replacing those which no 
longer will serve and which are beyond repair. Write, telephone or wire. 


COMPANY 


“Efficiency in the Canning Plant” 
INDIANAPOLIS, INDIANA 
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| UM LIKE AN ELEPHANT WHEN IT 
COMES TO REMEMBERING—AND LAST 
SEASON | RAN INTO A FEW SNARES LIKE 


EVERYBODY ELSE. 


ONCE BURNT TWICE SHY, SAYS 
|. THIS YEAR YOU DON’T CATCH ME 
GETTING IN A JAM AGAIN—NO SIREE! 


(priori TY'S THE THING IF 
WANT THOSE SPARE PARTS AND NEW 
EQUIPMENT. GOT MINE—HOW 
ABOUT YOURS? 


One of the most important things on every canner’s 
calendar is the securing of priorities for equipment 
and parts needed for next season. Start now to list 
your requirements. Plan ahead so that you will be 
in a position to utilize your facilities to the utmost 
—the country will need everything you can pack. 


CONTINENTAL 
CAN COMPANY 


OFFICES AND PLANTS IN 
ALL PRINCIPAL CITIES 


* BE PREPARED! * 


I. Start the necessary paper 


equipment, making sure 


work in securing pri- 
orities for replacements 
of wornout equipment or 
parts. This takes time! 


. Take full advantage of 


the winter months to de- 
velop new personnel and 
plan next season’s re- 
quirements. 


it is in perfect working 
order, 


. Plan on making your 


changes in production 
layout as soon as possi- 
ble. 


. Protect your investment 


in your present pack. 
Check periodically for 
spoilage in the stacks. 


3. Repair, adjust and oil all 
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EDITORIALS 


T’S A CINCH the dried food people will not call ’em 
Dry GOODS! But you can’t stop too many in this 
industry, and particularly canners, from calling ’em 
CANNED GOODS! And that despite the grandest 
opportunity the industry ever had to feature FOODS. 
The entire populace is thoroughly awake to the tin sit- 
uation and wonders, when they see “tin canisters” of 
every description, why this precious tin is not saved 
exclusively and entirely for food cans, and they figure 
that if that were done it would not cause the with- 
drawal of so many canned products that they now 
miss in their daily diets (they don’t know that tin has 
not been used for such products since the beginning 
of the war, and that what they continue to see is of 
vintage production). 

Our long drive for the proper terming of our prod- 


ucts, you see, is not just a whim. It represents a golden ~ 


opportunity to talk canned foods, now in these war 
times more than ever. As we have so often pointed 
out canned GOODS are paints and powders, puddies 
and poisons, etc., but what you produce are, per se, 
canned FOODS, and the whole world’s attention is now 
rivited on foods! There is room here for more and 
better advertising, to the end that the people will be 
taught, and made to know, not merely by the can 
makers but by all those industries which contribute 
to this prime war production: the steel, and the tin 
plate makers. Do you see any of that in these pages 
of a journal that is as much in the front line of fight- 
ing as our armed forces, and which needs to be fed 
as much as other fighters? But they do continue to 
strut their wares before industries which cannot, and 
will not, be able to use an ounce of it until this war has 
been won. Some thinking needed here, but above all, 
some action! 


And then— 

Remember when, back in those desolate days when 
canned foods were selling below cost of production, 
when “futures” were as scarce as the proverbial hens’ 
teeth, and, as canners, you knew not where, how, or at 
what prices you might ever sell your packs, but you 
went out to your growers, increased your acreages and 
increased your packs?! You did not wait for someone 
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to tell you what to do; you exercised your good Ameri- 
can right to freedom of action. 


But to day, you know as surely as it is humanly pos- 
sible to know, that you can sell every worthwhile can 
you can possibly produce, promptly and at a profit, and 
not just of the 1943 packs, but in all prabability of 
1944, and ’45 packs. For the whole world now knows 
canned foods, is starving and will have to be fed during 
the years of recuperation. And the whole weight of 
the Government is behind you to help you make these 
greatest possible packs. What does it take to wake 
you up to your golden opportunity? Waiting to be 
told! Some thinking needed here, but above all some 
action. 


And then— 

Despite the most definite Governmental statements 
that full repairs and necessary replacements will not 
only be allowed but are urged, wherever needed to 
keep the food producing plants in full working capac- 
ity, there are suppliers who do not seem to know this 
and continue to moan that priorities will not permit 
them to operate! We have repeatedly tried to explain 
this, in as plain good old American language as we 
know, in these columns and in private letters. Yet 
they remain unconvinced. It presents the greatest op- 
portunity the machinery and supplymen ever had, to 
get a greater volume of business at good prices, 
promptly paid. Whenever before did the Government 
get behind everyone of their customers and tell them 
to see that their food producing plants are in apple-pie 
condition, so that they can go through the season with- 
out hinderance, to the end that the greatest output 
of foods will be insured? The Government is working 
not only on the canners, but on all their suppliers, and 
upon the growers, and upon the problem of labor. 
Would there be any sense in the Government, or any 
person, asking the greatest output, and yet put hinder- 
ances in the way? Of course there are reservations in 
this: the need must be genuine, attested by the pro- 
posed buyer, on forms set up, and it ought not to be 
necessary to tell any and every canner that these 
orders must be gotten into the hands of the suppliers 
at once, as it takes time now-a-days to produce what 
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may be needed. They no longer have any great re- 
serve stocks of made up machines or supplies to call 
upon; they must be made, and can only be made when 
your order is in hand. If, as a canner, you fail to get 
full repairs or the absolutely needed machine to replace 
one too far gone to repair, it will be your own fault. 
Or possibly, of the supplier who is not awake to his 
opportunity, which is evidenced in either the lack of 
his fully explanatory advertising, setting forth the list 
of his machinery or the supply. And this issue fur- 
nishes a good example as to who is awake and who 
asleep. Anyone who realizes this golden opportunity 
—and the need for speed—will not have to be told to 
blazen his advertising over page or pages every week. 
Not mere “cards” which give no definite information, 
no help, and are anything but a true representative 
of the house’s ability to perform. And when the order 
book has been filled, that same advertiser will not let 
down his efforts, but in common sense if not in fair- 
ness and justice to the salesman, he will continue to 
tell the whole industry that he is doing his full war- 
time part in helping get out the food, and that while 
now handling all possible, will be ready to care for 
later requirements. In other words capitalize on the 
popularity of his products as shown in the rush of 
orders. Some sane thinking is needed here, but above 
all some action! 


And then— 
As canners you will have.no trouble selling the ’43 
packs. The Government will take fully 50 per cent of 


them, and do not be surprised if with the growing 
army, and as the war progresses, even more will have 
to be taken. The result is all buyers are scurrying 
about, from canner to canner, trying to find badly 
needed stocks. When this grand scurrying is over you 
will find that all your carefully built-up customer 
clientelle has been blown to the four winds; that they 
have found other suppliers, or other foods—and there’s 
the rub—and that you will have to reconstruct your 
whole selling fabric. Mankind is so constructed that he 
forgets overnight. So do not be lured into the fatal 
sleep that your customers will come back to you as of 
yore. 


The thing to do is not to allow them to forget, and 
you can do this easily, effectively and at small cost. 
Yes, we are thinking of The Canning Trade Almanac 
now being prepared for issuance late in February. 
All the food world and his wife knows our annual 
ALMANAC, uses it daily as nothing else in the whole 
foods trade is used. That is not a boast, it is a mere 
statement of fact, for the ALMANAC is the Year Book 
of the canned food and allied industries. There is no 
other, so that every handler, whether producer, dis- 
tributor, retailer or Armed force buyer, including all 
the chains, and the united buyers organizations, and 
the great institutional buyers, use it and would not be 
without it. We can say without fear of successful con- 
tradiction that never a copy of the ALMANAC is ever 
deliberately thrown away! You might find it mighty 
useful for holding a market. 


CONTINENTAL’S PRESIDENT 
MAKES YEAR-END 
STATEMENT 


By J. F. Hartlieb, President, Continental 
Can Co., Inc. 


As a vital accessory to the production 
of a most important munition of war, 
namely, food, the can-making industry 
has been streamlined to the needs of the 
Victory campaign. Its production of con- 
tainers is now devoted, practically en- 
tirely, to the packaging of food and other 
essential commodities for the armed 
forces, lease-lend, and necessary civilian 
consumption. 


The Government is urgently calling for 
the highest possible production of food. 
This, in turn, will presumably require 
correspondingly high production of con- 
tainers of all kinds. Considering the 
many advantages of tin containers, par- 
ticularly where food must be shipped 
long distances or stored under unfavor- 
able conditions, it may be expected that 
tin containers will be available for food 
packing to the extent that essential ma- 


terials like steel and tin can be spared. 
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Because of military and essential civil- 
ian needs for canned foods, that part of 
Continental Can Company’s business 
which is devoted to packers’ food cans 
(approximately 60 per cent) has been 
operating on a near-normal basis. The 
production of general line cans, which 
normally are used for packaging a wide 
variety of commodities, has been very 
substantially reduced and our production 
in this field now is only for essential 
government needs. 

The decline in general line production 
has been partly offset by taking govern- 
ment contracts, both as a prime and as a 
subcontractor, for the manufacture of 
various articles necessary to the war 
effort, in addition to the standard types 
of cans required for use of the armed 
forces. The company now has a sub- 
stantial volume of such orders on its 
books for future production. Approxi- 
mately one-half of this represents ma- 
chine shop work which is being carried 
on in Continental’s extensive shops, lo- 
cated at three strategic points, and also, 
to a limited extent, in the maintenance 
machine shops located in a number of its 
plants. 


In war,.as in peace, the tin container 
offers many outstanding advantages. It 
is adaptable to highest speed filling op- 
erations and permits cooking and steriliz- 
ing the contents at high temperatures. It 
is impervious to temperature changes 
and protects the contents against light, 
heat, moisture or contamination; it can 
be heremetically sealed. It withstands 
rough handling and is light weight, com- 
pact, and does not waste space, so that 
it is economical to pack, ship and handle. 
It is available in a great variety of sizes, 
shapes and styles and offers maximum 
safety and convenience in use. 

To these advantages we may be cer- 
tain that the present extensive scientific 
research work of the can-making indus- 
try will add others, so that, after the 
war, tin containers will fill consumer 
needs better than ever before. In addi- 
tion, the company’s research laboratories 
are busy studying new materials and 
combinations of old materials that may 
be found suitable for use in the packag- 
ing of some products formerly requiring 
metal containers. This work we believe 
will place us in a favorable position to 
supply the future packaging needs of 
industry. 
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WATCHING WASHINGTON 


A weekly digest of Government requirements made upon the Canning and Allied 


Industries for the winning of the war. 


WHOLESALERS ALLOWED THREE 
MONTHS SUPPLY 


In a move to facilitate the rationing 
of canned foods to consumers, whole- 
salers and jobbers are permitted to in- 
crease their inventories immediately to 
an estimated three-month supply of can- 
ned fruits, vegetables, and juices, by 
Conservation Order M-237, as amended 
January 7 by the Director General for 
Operations. 

The amounts of restricted canned 
foods a wholesaler or jobber may deliver 
to his customers are not increased. Thus, 
the amounts available to consumers prior 
to the operation of rationing are not in- 
creased by this action. 

The order was amended at the request 
of the Department of Agriculture and 
the Office of Price Administration to as- 
sure that wholesalers and jobbers possess 
inventories adequate to supply retail gro- 
ceries, restaurants, bakeries, and other 
persons who buy canned foods in whole- 
sale quantities, when rationing begins. 

In some instances, the effect of the 
M-237 order as amended from time to 
time has been to reduce the inventories of 
some wholesalers below an adequate sup- 
ply and to make replenishment impos- 
sible where accumulated deliveries 
amounted to a full quota before the ex- 
piration of the quota period. The pri- 
mary purpose of the quota arrangement 
was to prevent consumer hoarding by 
spreading distribution evenly 
throughout the year. 

This amendment permits wholesalers, 
jobbers, and other wholesale receivers, 
who have been prevented from obtaining 
an adequate inventory, to accept enough 
canned foods beyond their quotas to keep 
inventories at 25 per cent of their base 
figures. 

For example, if a wholesaler accepted 
or sold 100,000 cases of canned cherries 
during the base period, he had an ac- 
ceptance quota of 70,000 cases, under 
the order as last amended. 

Under this new amendment, if by Jan- 
uary 7, he already had accepted delivery 
of his entire quota, and in turn sold all 
or part of it to his customers, he is per- 
mitted to accept at any time an addi- 
tional amount of cherries to keep his in- 
ventory at 25,000 cases. 

The increase is hoped to be sufficient 
to increase wholesalers’ inventories to a 
three-months supply at the rate of sales 
which will be permitted under rationing. 

The amendment enables canners to dis- 
pose of the civilian pack of their prod- 
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ucts immediately, to the extent they can 
find buyers eligible to accept canned 
foods within the provisions of the amend- 
ment. T-1544 


CANS FOR OYSTER PACK 
Half Pound Plate Restriction Eased 

Canners are permitted to pack oysters 
in metal cans until April 30, 1943, by 
M-81, as amended by the Director Gen- 
eral for Operations, it was announced 
January 4: 

In addition, manufacturers are allowed 
to pack baking powder in fibre cans with 
metal ends until June 30, 1943. 

Under the order as last amended De- 
cember 9, oysters and baking powder 
could be packed only in substitute con- 
tainers. Experiments with such contain- 
ers are not yet completed. 

This latest amendment permits un- 
limited packing of oysters in one-gallon 
cans made of chemically treated black- 
plate. This will provide enough cans for 
the entire 1942-43 oyster pack, WPB 
said. 

It also permits the use of blackplate 
inventory which was previously frozen 
in the hands of can manufacturers and 
use of blackplate rejects in baking 
powder can ends. 

HALF POUND PLATE 

The amendment also permits the use 
of hot dipped plate to the extent neces- 
sary in cans for packing specified vege- 
tables and fish, until electrolytic mills 
are in a position to increase production 
of electrolytic plate. 

Cans for packing fresh shelled beans, 
including lima beans; corn, fresh, sweet, 
cut; peas, green, and salmon, may now 
be made of 1.25 tinplate. 


CANNED FOODS AVAILABLE 
FOR CIVILIANS 


The Department of Agriculture Janu- 
ary 4 revised its estimates as to the 
amount of commercially canned foods to 
be included under OPA’s rationing pro- 
gram which as now set represents an 
average for each civilian in 1943 rang- 
ing from 35.4 to 40.3 pounds. The esti- 
mate was given in a range representing 
minimum and maximum amounts ex- 
pected to be available. The estimates 
follow: 

Canned Fruits—30 to 36 million cases 
—214’s. 

Canned Vegetables—80 to 85 million 
cases—2’s. 

Canned Soups—18 to 22 million cases 
48—1’s. 


Canned Baby Foods—12 to 14 million 
cases 48—202’s. 

Included in the total are 6 to 8 million 
cases of 48—1’s of Baked Beans, the 
packing of which came virtually to a 
stop in March 1942, under M-81 restric- 
tions. Provisions for packing Pork and 
Beans in glass are expected to be made 
when a suitable substitute for rubber 
gaskets is perfected. 

The above quantities of canned foods 
should supply a per capita quantity of 
10 to 12 pounds of canned fruits, 18.2 
to 19.4 pounds of canned vegetables, 4.4 
to 5.4 pounds of soups, 1.3 to 1.5 pounds 
of baby food, and 1.5 to 2 pounds of 
baked beans. 


SUGAR REPLACEMENT 


Manufacturers who use sugar in put- 
ting up canned vegetables, fruits, and 
fruit juices; frozen fruit, and canned or 
cured meats, fish and poultry sold to the 
Army, Navy and other specified Govern- 
ment Agencies, may not obtain replace- 
ment of that sugar under the rationing 
regulation, the Office of Price Adminis- 
tration said January 5. 


Hitherto, this fact was generally un- 
derstood, OPA said, but the provision is 
specifically set out in Amendment No. 
33 to Ration Order 3, effective January 
a, 

The sugar ration regulations divide 
manufactured products containing sugar 
into two groups: 

1. The listed products containing sugar 
may be made without limit—as far as 
sugar ration regulations are concerned— 
as to the total quantity produced. The 
amount of sugar allowed the manufac- 
turer of these products depends on the 
total number of units he produces. A 
canner, for example, may put up an un- 
limited number of cans of peaches, but 
he may obtain only a specified quantity 
of sugar depending on the total number 
of cans he puts up. Since sugar ration- 
ing regulations do not restrict the total 
quantity of those products which may be 
procured, there is no reason to allow re- 
placement of sugar used in them. 


2. On the other hand, sugar rationing 
regulations limit the amount of sugar 
which may be obtained for bakery prod- 
ucts, ice cream, bottled beverages, con- 
fectionery, and such products. When 
these products are sold to the Army, the 
Navy, and to other named groups, the 
regulation permits the manufacturer to 
replace the sugar used in them. 

OPA-T-487 
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MILK PRICE MARKUP FOR 
DISTRIBUTORS 


New and uniform mark-ups for con- 
densed evaporated milk at the wholesale 
and retail levels were established Fri- 
day, January 8, 1943, by the Office of 
Price Administration in a move designed 
to ease shortages in some areas caused 
by price “squeeze” on some distributors. 

The margins allowed at wholesale are: 
In the case of retailer-owned co-opera- 
tives, net cost multiplied by 1.035; cash 
and carry wholesalers, net cost by 1.035; 
service and delivery wholesalers, net cost 
by 1.045. 


The margins allowed at retail are: 
In the case of all independent retailers 
with a volume of less than $250,000, net 
cost multiplied by 1.20; chain retailers 
with a volume of less than $250,000, net 
cost by 1.10; either chain or independent 
retailers with a volume of $250,000 or 
more, net cost by 1.09. 

The mark-ups were set through 
Amendment No. 7 to Maximum Price 
Regulation No. 237 — Adjusted and 
Fixed Mark-up Regulation for Sales of 
Certain Food Products at Wholesale— 
and Amendment No. 7 to Maximum Price 
Regulation No. 238—Adjusted and Fixed 
Mark-up Regulation for Sales of Certain 
Food products at Retail. OPA-1436 


EASTERN SALESMEN HIT BY 
GAS SHORTAGE 


Salesmen in the 17 Eastern States and 
the District of Columbia cannot be al- 
lowed increased rations of gasoline at 
this time, because of the increasingly 
critical petroleum shortage in that area, 
Leon Henderson, OPA Administrator, 
announced January 3. 

As announced previously, however, ad- 
ditional mileage will be made available 
to certain salesmen in the remainder of 
the country where rubber conservation, 
rather than gasoline saving, is the 
reason for mileage rationing. (Provision 
for this additional mileage, requested for 
the salesmen by Rubber Director William 
M. Jeffers, was included in an amend- 
ment to the OPA rationing regulations 
since announced). OPA War Price and 
Rationing Boards will be ready to issue 
ration books for this mileage on Jan- 
uary 8. 

The increase in ration will allow sales- 
men outside the East engaged in the 
distribution of essential commodities up 
to 65 per cent of their last year’s mile- 
age, or 8,600 miles a year, whichever is 
less. This increase has been intended by 
OPA to apply to all salesmen in the es- 
sential categories when the decision was 
arrived at several weeks ago, but the 
petroleum supply situation in the East 
has deteriorated so greatly since then 
that it has now become necessary to ex- 
clude the Eastern group. OPA-1419 


CLOSURES FOR FRUITS AND VEGETABLES IN GLASS CONTAINERS 


FROM SCHEDULE I—CONSERVATION ORDER M-104 AS AMENDED 
JANUARY Ist, 1943 


NoTE: Schedule I is amended in its entirety. 


A. Any person who used closures from January 1, 1942 to December 31, 1942, 
for packing a food product not listed in this Schedule I, may use an equal number of 
closures during the year 1943 for packing the products listed in this schedule, in addi- 
tion to the quotas respectively specified. 


B. Wherever the asterisk appears the packing quota relates to the number of 
closures and cans used for packing the applicable product. 


C. Notwithstanding the provisions of paragraph (d) (4) (applicable to Govern- 
ment agencies) of this order, the respective quotas specified for items 3 and 6 under 
Fruits shall include pack required to be set aside by any order of the Director General 
for Operations for purchase by government agencies. 


D. No product packed in a can shall be repacked for sale in a glass container, 
by the same or a different person, in the same or a different form, except to the ex- 
tent specifically permitted in this schedule. 


E. Split year items such as “1941-2” appearing in the column “1943 Packing 
Quota” refer to specified seasonal year base periods to be used in computing permitted 
packs for subsequent seasonal years. 


Closure material indicated 
by X 


Product 1943 packing quota 
Tinplate  Black- Rubber 
plate 
VEGETABLES AND VEGETABLE PRODUCTS 
1. Asparagus, green Unlimited ........... 
2. Beans, with or without pork 25% 1941* ........ x 
8. Beans, fresh, including green, wax, lima, green soy- Unlimited .......... ak: °Setlasenieacoataliae = 
beans, and fresh shelled beans. 
4. Beets, including pickled beets. No whole beets larger 200% 1942-3 .... KX cae wnececosecsscnsee x 
than U. S. Standard ruby (medium) to be packed. 
5. Carrots. Whole carrots not to be packed... 150% 1942 ........ x x 
6. Corn, fresh, sweet, cut. Unlimited ........... 4 4 
7. Peas, fresh, green Unlimited ........... b 4 x 
8. Spinach, and other green leafy vegetables limited to 300% 1941 ........ x x 
beet, collard, dandelion, kale, mustard, polk, and 
turnip greens. 
9. Tomatoes Unlimited .......... x 
10. Tomato catsup and chili sauce, containing not less 
than 10.7 percent (specific gravity 1.045) or more 
than 25 percent, by weight, dry tomato solids: 
Closures without rubber 200% 1942 ........ x 
Closures with rubber 150% of 1942... x 
11. Tomato paste, containing not less than 25 percent, 50% 1942* ........ Ks seaseecncncccsseseee x 
by weight, dry tomato solids. : 
12. Tomato pulp or puree, containing not less than 10.7 100% 1942 ..... KK cea esecesonsesnses x 
percent (specific gravity 1.045) or more than 25 
percent, by weight, dry tomato solids. 
13. Tomato sauce, including spaghetti sauce containing 100% 1942* ...... x 
not less than 8.7 percent (specific gravity 1.087) by 
weight, dry tomato solids, and not less than 10.0 
percent (specific gravity 1.042) by weight, total dry 
solids, salt free. In addition to salt, the contents 
may contain pepper, spice oils, and other flavoring 
ingredients. 
14, Vegetables, dehydrated Unlimited 
15. Vegetable juices, or mixtures thereof, undiluted, ex- Unlimited ........ x 
cept for the addition of sweetening or seasoning. 
Note: When required for packing other products, toma- 
to paste, tomato pulp or puree, tomato sauce, and tomato 
juice may be repacked from reusable cans, 5 gallon or 
larger. 
FRUIT PRODUCTS 
2. Fruit butters, conserves, jams, jellies, marmalades, 100% 1942 wu... K  ———saeaseseessessenenee x 
and preserves. X until 
3. Fruit juices or mixtures thereof, other than grapefruit 100% 1942* 3/31/43 
juice, undiluted except for the addition of sweet- 
ening. > 
4. Grapefruit juice 100% 1942* ...... = 
5. Fruit concentrates, liquid, when concentrated on a 100% 1942* ...... emg Sore escrcrornnnene x 
ratio of 5 or more to 1. 
6. Fruit concentrates, dry 
7. Nectars 100% 1942* ...... x 
8. Pectin, liquid 


100% 1942* 


(Table Continued on Page 10) 
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From unnamed ports along our coasts go ship- 
loads of food to feed our Allies. They are not 
fancy cans... not prize examples of the litho- 
graphic art... but the food they contain 
means the difference between life and death 
for thousands... yes, for millions of men, 
women and children who fight by our side. 


While the cans.are not artistic masterpieces 
... the wording in most cases being a simple 
statement of the contents...such as ‘Pork 
and Soya Links’ . . . the cans must be excep- 
tionally sturdy. No one knows how crude may 


be the means of transportation that will carry 
them to their final destination. 


Crown Can is proud that so many of the con- 
tainers now rolling off its production lines are 
going into this branch of the national service 
...carrying the food so desperately needed 
by our Allies. 


CROWN CAN COMPANY, PHILADELPHIA, PA. 
Division of Crown Cork and Seal Company 
Baltimore, New York, St. Louis, Houston, Madison, Orlando, 
Fort Wayne, Nebraska City 
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CLOSURES FOR FRUITS AND VEGETABLES IN GLASS CONTAINERS 


FROM SCHEDULE I—CONSERVATION ORDER M-104 AS AMENDED 
JANUARY Ist, 1943 


(Continued from Page 8) 


Closure material indicated 


by X 
Product Black- 
1943 packing quota Tinplate plate Rubber 
FRUITS 
1. Apples, including crabapples; whole apples not to be 10% 1941-2* .... pe eee x 
packed. 
2. Applesauce, including sauce from crabapples................ 10% 1941,-2* .... rene x 
8. Apricots. Packing quota includes pack required to be 100% 1942 .......... a. Wiseman x 
set aside by any order of the Director General for 
Operations for purchase by government agencies. 
4. Blackberries, black raspberries, boysenberries, dewber- 225% 1942 ......... x 
ries, elder berries, gooseberries, loganberries, red 
raspberries, and youngberries. 
5. Cherries, red sour pitted and sweet 200% 1942 ........ a. . creas x 
6. Figs. Packing quota includes pack required to be set 100% 1942 ........ a ‘Weedebienenn x 
aside by any order of the Director General for Op- 
erations for purchase by government agencies. 
7. Fruit Cocktail, consisting of any combination of fruits Unlimited .......... & senna ~ 
listed in this Schedule I and grapes and pineapple: 
Provided, That the combination, by drained weight, 
shall consist of not less than 50 percent fruits 
listed in this Schedule I and may consist of not to 
exceed 10 percent grapes. Pineapple may be re- 
packed from No. 10 or larger cans to the extent of 
7 percent of the fruit cocktail. 
8. Olives, ripe or green ripe, whole or 75% 1941-2* .... - 
9. Peaches, clingstone, halves, segments, or slices........... Unlimited .......... x 
10. Peaches, freestone, halves, segments, or slices. Not Unlimited .......... 7. « Weamnnsins x 
to be packed in California. 
11. Pears. Whole pears, except seckle pears, not to be Unlimited .......... ee ee x 
packed. 
12. Plums 150% 1942 ......... x 
13. Prunes, fresh Italian 200% 1942 ......... x 


DISTRIBUTORS ACTIVITY 


INVENTORIES A PROBLEM 


With wholesale food distributors’ year- 
end stock-taking completed during the 
past week, industry reports indicate that 
the overall showing of the industry prob- 
ably indicates a drop of 15 per cent in 
stocks on hand at the start of 1943, as 
contrasted with a year earlier. This 
estimate was based on data covering the 
first 11 months of 1942, and indicated 
rate of demand during the final month 
of the year. 


Sales by the wholesale grocery trade 
for the first 11 months of 1942, as re- 
ported by the Census Bureau of the U. 
S. Department of Commerce, were 16 per 
cent higher than for the comparable 1941 
months—this applying to dollar volume. 
Disclosing a wide regional variation in 
business, principal marketing territories 
for the first 11 months of the year 
showed the following changes (all in- 
creases) from the comparable 1941 
period—New England, 20 per cent; 
Middle Atlantic, 16 per cent; East North 
Central, 14 per cent; West North Cen- 
tral, 10 per cent; South Atlantic, 20 per 
cent; East South Central, 17 per cent; 
West South Central, 20 per cent; Moun- 
tain, 8 per cent; Pacific, 18 per cent. 


Actual jobber inventories as of No- 
vember 30 were 1 per cent below those 
on hand a month earlier and 15 per cent 
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under stocks on hand as of November 30, 
1941. 


While an accurate breakdown is lack- 
ing, industry reports indicate that the 
greatest declines in jobber holdings were 
in the case of such profitable products as 
canned foods and dried fruits, with scar- 
city of many imported items and the 
elimination from the market of numerous 
specialties which have fallen by the way- 
side under wartime packaging controls 
also contributing to the decline. 


THE CITRUS FREEZE 


Canners and distributors alike suffered 
a hard blow during the week by reason 
of the action taken by Secretary of Agri- 
culture Claude R. Wickard in ordering 
a freeze of canners’ stocks of grapefruit 
juice for the first quarter of 1943. The 
move was taken, it was explained, in 
order to encourage civilian consumption 
of fresh grapefruit while the new crop 
is moving to market at peak volume. 

Co-incidentally, Mr. Wickard formally 
ordered that fall supplies of canned cit- 
rus be earmarked for the armed forces 
and Lend-Lease uses. 

The elimination of canned grapefruit 
from the market for the first three 
months of 1948, excluding those quanti- 
ties which have already been shipped by 
canners and are in wholesalers’ and re- 


tailers’ hands, removes one of the few 
canned food items upon which the trade 
had been relying for added sales volume 
to offset reductions in sales of other can- 
ned foods. 


Many distributors, looking beyond the 
immediate repercussions of this order, 
are concerned over the possibility that 
similar action may develop later in the 
case of canned vegetables. 


MORE DEHYDRATION 


Food distributors are showing great 
interest in the current trend in the can- 
ning industry for the addition of food 
dehydration facilities to cannery equip- 
ment. 


The latest move in that direction was 
reported from Fruitland, Md., this week, 
with announcement that the Dulany can- 
nery there would start operations of a 
dehydration unit by the end of January. 


Jobber interest is centered not so 
much in the immediate implications of 
this trend as in the post-war potentiali- 
ties. Initially, it is indicated, total pro- 
duction of new dehydration plants will be 
absorbed by the growing food needs of 
the Army, Navy, and Lend-Lease. 


It is anticipated, however, that can- 
ners who embark upon food dehydration 
upon an extensive scale will want to pop- 
ularize their products in the post-war 
market. Hence, distributors are con- 
cerned over the possible extent to which 
these products may replace canned foods 
in the post-war economy. 


Many jobbers, it might be mentioned in 
passing, have been backwards hitherto in 
adding to their lines the limited number 
of dehydrated food specialties which have 
been available for civilian consumption. 
The continued shrinkage in the available 
volume of canned foods for civilian con- 
‘sumption, however, will force even those 
distributors who hold to the belief that 
dehydrated foods are strictly a “war 
baby” to do something to protect their 
competitive position on this line. 


KENNY AGAIN EXPANDS 


Sprague Warner-Kenny Corporatio”, 
the combine which resulted from the r>- 
cent acquisition of the 82-year old Ci - 
cago jobbing firm of Sprague Warn + 
& Co. by the 72-year old C. D. Kenny (>. 
of Baltimore, continued its expansion : 
tivities this week with acquisition of t’ 
business and stock of the Staples G: - 
cery Co., jobbers of Richmond, Va. 


Co 


The Richmond jobbing house will . 
continued, and will operate as Stap:. 
Branch, Sprague Warner-Kenny Cor . 
under the management of Milton ~. 
Staples, Jr., who has been president - 
the Virginia firm. 


The Sprague Warner-Kenny Corp. 's 
rapidly taking rank as one of the natio”’ 
largest food wholesaling organization®. 
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Due to conditions with which 
you are familiar, we suggest that 
all customers who have not al- 
ready done so, send their orders 
for repair, maintenance, or oper- 
ation for 1943, as described in 
Preference Rating Order P-115, 
as amended. 


On such orders certify the Pre- 
ference Rating AA-5, so that we 
might give your order careful 
attention. 


For many years we have been 
cooperating with Pea and Lima 
Bean Canners, furnishing effici- 
ent hulling equipment to meet 
the needs of today and antici- 
pating the needs of tomorrow. 


KW OW 


AMACHE 


PKEWAUNEE WISCONSIN 


Established 1880 e Incorporated 1924 


1GREEN PEA HULLING SPECIALISTS 
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te machines, 
Market. 


Canning Plant Executives | 
with "HYPERMETROPIA™ 


WITH HIGH PRESSURE STEAM: 
> DY PERIENCE 


* Far-Sightedness 


Operating American canning plants are many men 

of vision—men whose planning made possible the great 
contribution that canners are now making in the Fight for 
Freedom. 
When peace has come, great responsibilities await American 
canners—to help feed a world short of food because of years 
devoted to destruction at the expense of food production— 
to satisfy army-trained appetites—to help provide a bal- 
anced diet that meets the standards of Uncle Sam's nutrition 
program. Plan now for the Modern machinery necessary to 
meet the higher requirements of this great future. 


HAND PACK FILLER 


Speeds up quality 
packs of specialty 
products such as 
cut, diced, sliced, - 
shoe-string or 
French Style and 
mixed vegetables, 
sliced fruits, olives 
and practically all 
specialty canning 
products. 


These New Automatic 
Accessories and Attachments 


Greatly save labor and simplify fill- 
ing operations: Automatic Filling 
Hopper; Rotary Brushing Attach- 
ment; Packer-Briner; Vibrating Can 
Track. 


Write FMC Engineers for advice on your prob- 
lems—and send for our Catalog of complete 
modern equipment for all canned goods. 
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GRAMS of INTEREST 


ALL MEETINGS POSTPONED 


With the exception of the Northwest 
Canners Association which had its an- 
nual meeting scheduled for January 6 
and 7 and because of the lateness of the 
request, went through with these original 
plans, all other associations have post- 
poned their meetings, as will be found 
under “Calendar of Events” elsewhere 
in this issue. A later meeting of the 
Northwest Canners Association is to be 
held some time during the week of Janu- 
ary 25. 


MANPOWER COMMITTEE REPORT 


During the past week every canner re- 
ceived a report of the National Canners 
Association’s Manpower Committee 
which met in Washington on December 
29 to map out and organize its work. 
This report should be read and re-read 
and acted upon to give the Committee 
the respective cooperation of every can- 
ner in working out the program to assure 
an adequate labor supply to produce 
foods vitally needed to win the war. 


CHICAGO BROKERS ELECT 


R. A. Marmaduke, Calkins & Company, 
was elected President of the Chicago 
Food Brokers Association at a recent 
meeting. Earl Roll of Roll & Wuerttem- 
berger, was elected Vice-President; and 
J. A. Swanson of Calkins & Company, 
Secretary-Treasurer. 


CHRISTMAS BONUS 


In appreciation for meritorious service 
resulting in a very active and profitable 
year, Gamse Lithographing Company of 
Baltimore distributed bonus checks to 
the heads of their ten different depart- 
ments. 


INCORPORATED 


Producers Dehydrated Foods, Inc., has 
been incorporated at Saugus, Calif., with 
a capital stock of 1,000 shares of no 
stated par value by Albert and Enciso 
Icardo and Chester Valpredo. 


CANNED CHICKEN, TURKEY PRICES 


Amendment No. 3 to MPR No. 262 es- 
tablishes a new formula for determining 
the ceiling prices for sales of canned— 
boned chicken—and canned boned turkey 
to Government purchasing agencies 
which became effective January 5, the 
date of the order. 


CANCO’S MR. STURDY SPEAKS 


January 12—Niagara Falls, New 
York—Homemaking Department. 

January 138—Niagara Falls, New 
York—Home Economics Club. 

January 13—Niagara Falls, New 


York—Trott Vocational School. 
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DR. WOODBURY NAMED ARA FOOD 
RESEARCH ADVISOR 

Dr. Charles G. Woodbury has been ap- 
pointed special assistant and advisor to 
Agricultural Research Administrator E. 
C. Auchter. One of the country’s best 
known experts on food from the raw 
product to the table, Dr. Woodbury has 
left his post as director of raw products 
research in the National Canners Asso- 
ciation to accept the appointment. In his 
new post, Dr. Woodbury will be called on 
to contribute his long experience in the 
scientific aspects of food production, pro- 


. eessing, and use to the solution of many 


research problems connected with Sec- 
retary Wickard’s responsibilities as Food 
Administrator. 


HOLLOWAY CANNING COMPANY SOLD 


The Holloway Canning Company, Fort 
Pierce, Florida, one of the largest vege- 
table and citrus canning plants in that 
part of the State, has been bought by 
H. B. Stolz of Rochester, New York, W. 
W. Thrasher, L. A. Thrasher and W. J. 
Rothrock of Philadelphia, who will op- 
erate under the firm name of Sunrise 
Products, Inc. Included in the sale were 
the canning plant proper with all equip- 
ment, supplies and stock on hand, and a 
number of other buildings used for ware- 
houses. 


FORD DONATES EXPERIMENTAL PLANT 


Henry Ford has presented a complete 
canning plant and fruit juice bottling 
plant to Michigan State College for ex- 
perimental and research purposes. The 
two plants now located at Dearborn are 
to be dismantled and moved to East 
Lansing. 


EHRLICH APPOINTED SPRAGUE-WARNER 


MANAGER 

L. O. Ehrlich, well-known food manu- 
facturing executive, has been appointed 
Manager of the Manufacturing Depart- 
ment of the Sprague-Warner Division 
of Sprague-Warner-Kenny Corporation. 
His position will embrace the direct ad- 
ministration of all factory and production 
operations. 

Mr. Ehrlich for the past twenty years 


has been associated with the Glaser 


Crandell Company of Chicago, advancing 


to the position of Production Manager 


and Vice-President. He is also a mem- 


ber of the Institute of Food Technologists. 


Mr. Ehrlich’s vast experience 


in the 


manufacture of preserves, jellies, condi- 
ments and specialities particularly qualify 


him for his new position. 


HECKER CHANGES NAME 
Stockholders of Hecker Products Corp., 


meeting in New York this week, approved 
a change in name to The Best Foods, 


Ine. 


This action followed recent pur- 


chase by Hecker Products Corp. of the 


29 per cent ownership in Best Foods, 
Inc., previously held by General Foods 


Corporation, for $5,500,000. Liquidation 
of The Best Foods, Inc., into Hecker 
Products Corp., and the subsequent re- 
naming of the corporation to The Best 
Foods, Inc., becomes effective December 


31st, 1942. 


NEW ACQUISITION ADDS NEW ITEMS 
TO HUNT LINE 

Hunt Bros. Packing Company, San 

Francisco, Calif., which recently took 


over the plant of Val Vita Food Prod- 
ucts, Inc., Fullerton, Calif., under lease, 
with an option to purchase, is preparing 
to pack many items it has not handled in 


the past, but for which a large business 
has been developed under the Val Vita 
label. 


Some of the Val Vita items will 


not be packed the coming season, owing 
to wartime restrictions, but there will 


still be quite a few that have not been in 
the regular Hunt Bros. line. 


CORN PACK IN ACTUAL CASES 


By National Canners Association Division of Statistics 


Cob was reported. 


State 1941 1942 
Maryland: and Dela 2,418,198 8,052,973 


In addition to the above, a pack of Corn on the Cob totaling 173,000 cases: 
East—36,000, West 137,000. Last year a pack of 763,681 cases of Corn on the 
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MERRITT CLARK IN OPA POST 


Merritt Clark, Vice-President and 
Sales Manager of Associated Seed Grow- 
ers, Inc., New Haven, Conn., has gone 
to Washington to take over a post in 
the Office of Price Administration for the 
duration. Mr. Clark was selected for his 
new office in the grain, feed and seed 
section because of his exceptional knowl- 
edge of both production and distribution 
of vegetable seeds. He was recommended 
by members of the seed industry be- 
cause of his understanding of the prob- 
lems facing the seedsman today. In his 
new office it is well to understand that 
Mr. Clark does not represent the seed 
industry, or any association, or group 
of seedsmen. He is employed by the 
government to assist in a job which is 
important in the entire war effort. 


During his absence the duties formerly 
devolving upon Merritt Clark as Gen- 
eral Sales Manager of Associated Seed 
Growers, Inc., are to be carried on 
jointly by several of his former asso- 
ciates, with the general direction of sales 
having been taken over by Bryan Clark, 
President of the Company. 


MILK HEARING SCHEDULED 


The Federal Security Agency will hold 
a public hearing on January 26 in Room 
2862 South Building, Independence Ave- 
nue, Washington, for consideration of 
an amendment to the definition and 
standard of identity for sweetened con- 
densed milk, which will provide for the 
use of corn syrup as an optional ingredi- 
ent in sweetened condensed milk. 


RED CHERRY PACKERS HONOR 
JACK BENNY 


The National Hatchet Club, an or- 
ganization of red cherry packers, in ex- 
ecutive session at the Morrison Hotel, 
Chicago, voted honorary membership and 
the degree of Grand Exalted Hatchet 
Bearer to Jack Benny of the Entertain- 
ment World. The emblematic badge of 
office, a gold lapel hatchet, was dis- 
patched to Benny upon his telegraphic 
acceptance of the honor, which read, 
characteristically: 


“Feel greatly privileged to be Grand 
Exalted Hatchet Bearer of National 
Hatchet Club. Will bury hatchet in 
Nazis’ Japs’ skulls. Sorry can’t attend 
meeting but am touring army camps 
and spots where George Washington 
slept. CHERRY-O!” 


Selection of the comedian for the honor 
was based on his currently showing film 
“George Washington Slept Here” which 
the Hatchet Club picked as the year’s 
outstanding contribution towards the 
club’s avowed purpose, namely, “To per- 
petuate and foster the traditional lesson 
of fearless truth and honesty inscribed 
for American youth by the storied boy- 
hood act of George Washington chopping 
down the cherry tree.” 
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SAN JOSE PLANS BIG PACK 


The San Jose Canning Company, San 
Jose, Calif., made the largest pack in 
its history in 1942, this having been 
made possible by additions to the plant 
and the installation of much new equip- 
ment. The string bean pack was more 
than a third larger than in 1941 and 
this was supplemented by a large pack 
of tomatoes, for which special equipment 
was installed. Owing to the difficulty of 
securing equipment, some arrived too 
late to see service, but has since been 
installed and is now in readiness for the 
1943 season, when a still larger pack will 
be made, according to plans. Eugene 
M. O’Neill, San Francisco, is selling 
agent for the firm. 


APPROVED FOR CONTINUOUS 
INSPECTION 


Eight additional plant approvals by 
the U. S. Department of Agriculture for 
U. S. Continuous Inspection include 
Christensen Products Co., Weslaco, 
Texas; Florida Citrus Canners Coopera- 
tive, Lake Wales, Florida; Freeman In- 
dian River Canners, Inc., Fort Pearce, 
Florida; Gardiner Food Corporation, 
Gardiner, Maine; Harlingen Canning 
Company, Harlingen, Texas; Maine State 
Packing Corporation, Boothbay Harbor, 
Maine; Marshall Canning Company, Mc- 
Allen, Texas; Rio Grande Valley Citrus 
Exchange, Weslaco, Texas. The total 
number of plants to date packing under 
this Service is 67. 
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You Must Still Give 
Careful Attention To. 
The Quality! 


When an actual check is 
made, it always reveals 
that CRCO _ epuipment 
gives added _ production, 
lower labor and mainten- 
ance costs. But, more im- 
portant, this increase in 
volume is secured without 


any sacrifice of quality. 


Branch Office, Columbus, Wis. 
CRCO REPRESENTATIVES 


W. D. Chisholm, Niagara 


In Dehydration 
or Quick Freeze 


NIAGARA FALLS, N. Y. 


A. K. Robins & Co., Inc., Baltimore, Md. 
Jas. Q. Leavitt Co., Ogden, Utah 
Jas. Q. Leavitt Co., Seattle, Wash. 
Lenfestey Supply Co., Fla. 


‘S C. Osborn, Harlingen, Texas 


> 


QUALITY GRADERS 


Qerything 
FOR THE 


CANNER 


13 


BEAN GRADERS 
‘ 
SANITARY BLANCHERS ae 
IKARIA 
= 


RETAINING A MARKET IN SHORT SUPPLY 


The use of publicity to keep consumers mindful of your products so that when goods are av- 


ailable they will welcome them back. 


—By BETTER PROFITS. 


We are entering a New Year with all 
its promises of uncertainty. No one can 
foretell with even reasonable accuracy 
what we will have to undergo as an in- 
dustry that we may successfully survive 
as individuals. Our recent article on Ad- 
vertising during an all out war did pre- 
sent clearly the attitude of leaders in 
industry as to a probable course that 
must be followed if we are to retain all 
possible of our present customer and 
consumer good-will. A product as highly 
esteemed as are many brands of canned 
fruits and vegetables may fall into evil 
ways, grow to be lightly regarded by 
customers and finally go off the market 
in normal times. When this happens 
experience has taught us that bringing 
it back to a position of dominance in any 
market is an almost hopeless task. Not 
so, however, with a product that is 
simply short in civilian supply because 
of Governmental demands. Consumers 
will eventually understand the real reas- 
on for its scarcity on dealers shelves 
and will remember it when again it is 
brought to their attention. 


Wartime restrictions on shipments 
from dealers’ stocks do work a hardship 
on many while benefiting others. Take 
a typical example. We’ll say canner B 
has enjoyed a splendid distribution in 
several markets for years. He has con- 
scientiously supported this with retail 
coverage in the spring, and future orders 
were booked even in the spring of 1942. 
According to his obligations to the Gov- 
ernment at the time he found himself 
able to make reasonably good deliveries 
in the early fall against future commit- 
ments and shipments were made in due 
course,likewise the jobber receiving them 
hustled them out to the retail trade. 
Along comes the Government order re- 
stricting shipments of all canned foods 
to a fixed percentage of the customer’s 
allocated purchases for the year, and the 
majority of wholesale distributors of can- 
ner B found themselves unable to make 
any shipments in December. In the mean- 
time, canner A operating in the same 
markets as canner B has never enjoyed 
wide distribution, few orders were booked 
by distributors for shipment on arrival 
of fresh packed goods, and as a result 
canner A sees his brands shipped out 
promptly in December in markets where 
he could have never hoped to enjoy a 
rapid increase in distribution during 
normal times. 


Canner A is very happy, canner B 
can’t do a thing about the apparent lack 


of his goods in jobbers’ hands in De- 
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cember because he has already shipped 
more than his allocated amounts of 
stock to all distributors, and they in 
turn have taken care of all large, far- 
sighted customers with future bookings 
although numerically, a much larger 
number of regular customers at retail 
are unable to buy any of canner B’s 
brands but instead have been compelled 
to accept canner A’s brands. Natur- 
ally they in turn have informed 
their trade they are unable to buy the 
brands they have carried for years, buy- 
ing them often in small lots but have 
been compelled to take what was avail- 
able which were the brands of cannerA. 

Canner B has this satisfaction, if it’s 
any satisfaction, that his brands will 
be remembered for a while, and when 
things are as they will be after the great 
conflict is ended, retail work can be un- 
dertaken again and distribution re-es- 
tablished more easily than would have 
been the case if the brands had deterior- 
ated in quality and consumer confidence 
lost because of this. What has been 
canner B’s immediate loss however, has 
been canner A’s gain for the time being. 
Our recent article did point out that 
advertising had a job to do in war time 
as in peace but it did not specifically 
point to any particular type of advertis- 
ing as being best except by implication. 
The majority of executives interviewed 
did say in some way or another that 
magazine advertising, radio network and 
newspaper were splendid mediums for 
use by the canner who saw the need for 
advertising as they did. These sugges- 
tions are Okeh for all those with fat 
pocketbooks but many others, some of 
whom are not quite ready for the big 
time, are unable to accept the sugges- 
tions. 


Several caners have consistently used 
another advertising medium for years, 
and one at least is encouraging distri- 
butors to continue availing themselves of 
the help by constructive letters and per- 
sonal contacts. This medium is the sup- 
port of co-operative advertising groups 
by means of contracts for local adver- 
tising. The principal referred to con- 
tinues national ads in striking color and 
layout, and in addition also continues 
the furnishing of colored re-prints of 
current schedules to all who will use 
them. Let’s see what this good adver- 
tiser does say to a distributor asking for 
several dozen reprints of a January ad- 
vertisement. 

“We of course realize that ‘Business 
as Usual’ is not possible under existing 


Group advertising a valuable means. 


conditions, but think you will agree with 
us that it is just as important as ever 
to retain, or even increase the number 
of your customers. It is because we 
think there is a very real danger of 
losing customers by having them look 
elsewhere for merchandise on which you 
happen to have become temporarily out 
of stock, that we think local advertising 
should be continued.” “About the only 
way we can think of to convince your 
customers that this condition is only 
temporary is to let them know when 
goods are available, which of course, 
necessitates local advertising. We are 
glad therefore, to see that you are doing 
something about this situation and hope 
that the 80 reprints, full color, of our 
ad which we are sending along as per 
your request will do this job for you.” 

There is no use of being squeamish 
about the matter. We may as well admit 
publicly the danger we face of losing 
customers all along the line, among 
wholesalers, retailers and consumers as 
to know it and say nothing or do less 
about it. Then too, in our selfish sup- 
port of co-operative advertising we may 
render another service that will help us 
retain a lot of good will we will need 
badly someday, the sooner the better. 
Believe it or not, there are some whole- 
sale grocers sponsoring co-operative ad- 
vertising groups who pride themselves 
on the self supporting aspect of their 
group advertising. From members fees 
plus manufacturers’ payments for ad- 
vertising, funds are secured with which 
to carry on clear cut advertising support 
of independent retail grocers buying 
from a sponsoring jobber. If these deal- 
ers happen to belong to some group 
featuring a private label, it is expected 
the sponsor will absorb any deficit in 
the year’s operations but a distributor 
of nationally advertised brands is not 
usually able to do this. As a result, 
the activities of the advertising group 
must be self supporting or they will 
have to be discontinued. 


The majority of these self supporting 
advertisers are doing just the job our 
friend writes about as quoted. They are 
advising their customers when stocks are 
available, they are keeping canners fac- 
tory labels before the eyes of consumers 
who have been told in many instances 
that “we won’t have any more until the 
war is over.” If you have been a sup- 
porter of retail grocers co-operative 
group advertising in the past, for good- 
ness sake continue it; increase it if you 
can, you’ll get your money’s worth from 
every worthwhile group in the country. 
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If you have not been a co-operative ad- 
vertiser, give every consideration to the 
possibilities in it for you. Sooner or 
later your retail and consumer customers 
will find it hard to get your brands just 
when they want them. A background of 
advertising such as suggested will do a 
lot to keep your line in the minds of 
your trade. Never mind about prices at 
which your goods will be offered. Forget 
about fair trade practices. Price ceil- 
ings will take care of them anyway. 
Just be content to have those carrying 
your ads tell their customers the brands 
are still to be had in most stores. Your 
loyal friends will hunt until they find 
them. Radio, newspapers, magazines are 
all splendid mediums of advertising but 
you can’t beat local advertising for re- 
sults. Then, plus the effects of this 
with the increased goodwill of groups 
whose continuance in the advertising 
field depends on canners’ and manufac- 
turers’ support, you have a combination 
that is unbeatable today or any day, for 
that matter. 


A few canners are equipped to check 
shipments and advertise brands locally 
when available but the majority are not. 
Dependence on co-operative advertising 
groups ads will relieve you of a lot of 
responsibility, will provide you with 
splendid, timely, brand-support, and well 
fortify your trade position against the 
post war battle of distribution. Your 
eventual sales and profits will increase 
as you take on or support retail food 
dealers co-operative advertising. 


ESTABLISHING BRANDS IN 
FOREIGN LANDS 


Today, “for the duration” and prob- 
ably for years afterwards American- 
packed foods will be shipped, sold and 
consumed throughout the world. Lend- 
Lease has already moved uncounted tons 
of U. S. Foods into entirely new foreign 
markets—markets that in the past were 
not easily reached; markets that repre- 
sent new outlets for huge consumption of 
high grade, nutritious, health-building 
American Foods; markets that will ap- 
preciate and continue to demand the 
quality of our prepared foods; markets 
that will undoubtedly be kept open after 
the War with favorable tariff relations. 


Living standards throughout’ the 
world are bound to be higher after the 
War. Practical examples are those such 
as the tin workers in Bolivia where the 
government, in collaboration with our 
own State Department, are re-writing 
social legislation. (TIME—issue Decem- 
ber 31, 1942). 


American Food Manufacturers can 
well afford to take advantage of mer- 
chandising opportunities offered by these 
new foreign markets. Never before has 
it been possible so easily and at practi- 
cally no cost to sell and create an active 
demand for American Brands in huge 
new world markets—Brands that move 
to these markets in established and 
recognized label designs. 


In America we have long since recog- 
nized foods are most successfully sold in 
bright, colorful, appetizing and distinc- 
tive packages. Substitution of cheap, 
shoddy, inferior, lifeless labels or pack- 
ages can kill these new markets. Con- 
sistent use of attractive, colorful, market 
tested labels of proven merchandising 
value will expand and hold these new 
markets for the Canners and build a per- 
manent future for American-packed 
Foods throughout the world. 


GIFFORD HEADS OLIVE ASSOCIATION 


Orville D. Gifford, of C. M. Gifford & 
Sons, San Diego, Calif., has taken office 
as president of the California Olive 
Association which maintains headquarters 
at San Francisco. Henry S. Titus, Albers 
Packing Company, Riverside, is vice- 
president, and Miss Erline Hevel, San 
Francisco, continues as secretary. 


FISH CANNERIES BURN 


Razed by a blaze that was out of con- 
trol for more than three hours, the No. 
2 plant of French Sardine Company at 
Terminal Island, California, and the ad- 
joining plant of The South Coast Fish- 
eries, Inc., were left a mass of ruins, on 
Saturday, January 2. Total damage is 
estimated at between a million and a 
million and a half dollars, which included 
more than 60,000 cases of fish and be- 
tween 30,000 and 50,000 cases of empty 
cans. Cause of the fire is undertermined. 


BALTIMORE, 
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[ Make a hard year 
EASIER 


by Du Bay seed treatment! 


Barring the way to profitable vegetable crops 
this season, are higher seed and fertilizer costs 
and an increasing scarcity of labor! So Du Bay 
seed treatment is now more valuable—for years 
of use have shown that it makes more seeds 
grow and produce, thus helping to avoid costly 
waste resulting from seed decay and damping- 
off losses. Now is the time to treat—with in- 
expensive SEMESAN for most vegetables, 
CERESAN for peas, SEMESAN JR. for sweet corn. 
Write today for free Vegetable and Corn 
Pamphlets giving further information. 


NEMOURS BLDG. 


BAYER-SEMESAN COMPANY 


INCORPORATED 
WILMINGTON, DEL. 
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PEA GRADERS 


PEA CLEANERS 


SAMPLE GRADERS 
CLEAN-UP HULLERS 


superior strains of 


PEAS TOMATO BEANS 


CORN BEET. SPINACH TOMATO WASHERS & SCALDERS 


CORN CLEANERS 
and other canners’ seeds, are the 


result of long years of plant CORN TRIMMERS 
breeding and careful selection SPINACH WASHERS 

to obtain strains especially ad- 

apted to the canners’ needs. ASPARAGUS PACKER 
a a All of our usual construction. Let us have your 


is especially recommended. inquiries for these and any special machines. 


D. LANDRETH SEED COMPANY 
BRISTOL, PENNSYLVANIA BALTIMORE, ~~ 


LABELS 


Utilize your stock of old labels for products which 
you no longer pack. Block out portions undesir- 
able and imprint information to suit your particular 
need. Or, too, print a 1 color label on the reverse side 
of any type old labels you may have. Our imprint 
department will be glad to assist you. 

Canners everywhere are finding this a profitable 
way of disposing of old stocks and availing them- 
selves of added storage space. 


EMERGENCY or GOVERNMENT ORDERS 


PRINTED 1 COLOR (BLUE OR BLACK) 
ON 8 HR. DELIVERY 


WE HAVE A PRODUCTION CAPACITY OF 
1 MILLION LABELS A DAY 


— LET US HELP YOU TODAY — 


STANDARD PRINTING & LITHOGRAPHING CO, 


536-38-40-42-44 WEST PRATT STREET 
BALTIMORE - MARYLAND 


DELICIOUS 


FOODS 


PHILLIPS PACKING CO., Inc. | 


CAMBRIDGE MARYLAND | 
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WEEKLY REVIEW 


“Other Items’? Now Sought—Conversion to 
War Work May Change the Labor Picture— 
A Tabulation of ’43 Packs in Tin and Glass 
And How They May Be Distributed— 
Statistics Coming Out. 


MUDDLING THROUGH—That is the 
way some brokers speak of their 
lives at this time, and by that they 
mean that they are busy looking 
up new and previously unused 
items, at least among canned foods 
brokers, and filling in not only 
their time, but the holes in the com- 
mission list. Some say it is sur- 
prising how many good substitutes 
are to be found. Since the world 
has come to realize that “food is 
ammunition” a lot of firms want 
to hitch up with food firms, like an 
anchorage. The air is filled with the 
admonition that if you are not em- 
ployed in war production, but are 
still in unessential lines, better 
change over at once, and get into 
the fight. If it is not here, it is 
very: near, for this old war is get- 
ting hotter everyday. 


Members of this industry, al- 
ways lucky, are doubly luckly now 
since they are in undisputed posi- 
tion as to war work, and all manner 
of near or distantly related lines 
are teaming up with them, to help 
in the good work. By the time crop 
planting arrives in the heavy can- 
ning States the canners may see an 
entirely new picture to the one now 
seen. The unessential industries 
will be on the sideline for the dura- 
tion; the younger and middle aged 
men of such firms will be in the 
armed forces or in direct war pro- 
duction work, but there will re- 
main a large number left over, and 
who will be able, and we will war- 
rant, willing, to help in getting out 
the food that is needed. The song 
will be slightly changed, and they 
will sing: “We praise the Lord we 
can help in the food production, 
and we will pass the food to our 
fighting boys.” 


THE MARKET — All reports say 
that the retailers are nicely co-op- 
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erating with the rationing sugges- 
tions; there has been no grand 
rush upon canners for anything 
they may have left, and none upon 
the wholesalers, and so far there 
has been no evident attempts to 
hoard up supplies before the great 
day comes. There are rumors that 
huge amounts are already in pri- 
vate homes and cellars, but that is 
the usual baseless rumor-type, true 
only in the slimest of fractions, if 
at all. The people are heartily in 
accord with the efforts and are tak- 
ing shortages in butter, meat, milk, 
coffee and other essential foods in 
a very praiseworthy spirit. This 
week the elimination here on the 
East Coast of all pleasure driving 
has been a severe blow, but they 
are taking that in their strides. 
The knowledge that many families 
are suffering from cold homes 
makes them willing to forego un- 
necessary use of their autos. And 
there is more of this in some re- 
gions than many would guess. They 
were warned to change over to 
coal, but it seems only 3 per cent 
heeded the advice, preferring to 
wait until necessity was at their 
doors, and now too many want 
service, and there are too little sup- 
plies to do all the jobs at once, if at 


all. That’s the good old American 
way! 

Frank M. Shook, Secretary of 
the Tri-State Packers Association, 
made an interesting tabulation of 
the amount of canned vegetables 
and similar products the industry 
was asked to produce, and the 
amounts the Government would 
take, also showing the supplies pos- 
sible for consumer wants. We re- 
produce this table on this page that 
you may study it. It is all right as 
it looks today but the exegiencies 
of war may change the picture in 
the next few months, and before 
canning can begin on a large scale. 
The cronic objector will find that 
utterly unorthodox, but we would 
advise such to withhold their ever 
ready complaint, until they see 
what good old Mother Nature may 
say about crops and yields, and 
then put it all together. 

The statistics are coming out 
slowly, but they are coming out. 
This week you have the report of 
the canned corn packs of 1942, and 
you will note the figure is higher 
by over two million cases than the 
estimated one used in this tabula- 
tion. You have the details in this 
issue. We are hoping that these 
figures will now continue to come 


FORECASTED 1943 VEGETABLE PACKS AND REQUIREMENTS, 
WITH COMPARISONS 


BASIC MILLION CASES 24/2s 


Forecasted 1943 Pack 


1943-44 Avail. for Estimated 1942 1937-41 


COMMODITY Total Tin Glass Gov’t. Needs Civilians Pack Ave. Pack. 
BREE .ninstitenmiencisctin 4.0 4.0 2.0 2.0 4.1 2.9 
“2.0 1.8 2 1.0 1.0 2.0 2.0 
16.0 15.5 5 8.6 7.4 17.5 10.5 
Beets 6.5 5.0 1.5 5.0 1.5 6.3 4.0 
Carrots 2.5 2.0 5 2.0 5 2.5 1.3 
Corn 26.0 25.5 5 13.0 13.0 31.0 20.0 
Peas 33.0 32.2 8 17.0 16.0 35.5 23.8 
Pumpkin and Squash............ 1.0 1.0 0. 1.0 0. 2.0 2.6 
7.5 7.5 0. 4.3 3.2 9.0 4.6 
Tomatoes © 30.0 30.0 0. 14.7 15.3 33.0 27.0 
25.0 24.0 1.0 9.9 15.1 23.0 16.1 
4.5 4.5 0. 2.1 2.4 3.0 3.1 

158.0 153.0 5.0 50.6 77.4 168.9 117.9 
0. 0. 0. 0. 0. 
Mixed Vegetables 0. 0. 0. 0. 0. 
Potatoes, Sweet 1.2 12 0. 1.2 0. 
1.0 1.0 0. 1.0 0. 
3.4 3.4 0. 3.4 0. 
0. 0. 0. 0. © 
Tomato Catsup .. 4.0 6.0 5.5 4.5 C. — 
Tomato Paste ...... 3.0 0. 1.0 2.0 
Tomato Sauce ...... 2.0 0. 2 1.8 oe 

|| 20.6 14.6 6.0 12.3 8.3 

GRAND TOTAL ......... 178.6 167.6 11.0 92.9 85.7 192.9 


The above data presents a rather clear picture of the job outlined for the canning industry in 1943. 
Also shows where the Civilian Consumer will be getting off in °43. 
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out rapidly, as we are anxious to 
get out the 1943 Almanac as early 
as possible. If we can get the data 
you will have the new Almanac by 
the end of February. There are 
many of these Governmental fig- 
ures that are not “releasable’”’ much 
before that. 


Rumors are again beginning to 
hint that the canners must have 
goodly supplies of canned foods of 
various kinds. The less they know 
the more they talk, but let them ask 
themselves: why would the can- 
ners hold back any goods if they 
could sell them? There is no pos- 
sibility of speculation, or in other 
words they can sell anything they 
have today at the same prices they 
could ask three months from now. 
There is just no sense in holding 
except to take care of good trade 
they have always taken care of, 
and in such cases such firms have 
undoubtedly covered, and the can- 
ners are cleaned out. The basis of 
their idea is that the big packs 
made in ’42 cannot be all eaten by 
this time. Is it necessary to again 
remind the market that for months 
there has been an unprecedented 
demand from the public—that pub- 
lic which for the first time in more 
than a generation has the money 
to buy what it wants? There may 
be stocks of canned foods in some 
handlers’ hands, but these are be- 
ing eaten up as fast as released, 
and we do not believe the canners 
are among those holders. There is 
reason in everything, and it is not 
reasonable to believe that any can- 
ners are deliberately withholding 
their surplus. 


NEW YORK MARKET 


Citrus Packs Under Control—Puerto Rico 
Pineapple Quickly Taken—Pimientos From 
Argentina Meet With Favor—Late Arrivals 
Of Cranberry Sauce Not Refused—Tomatoes 
Hard to Find—High Priced Southern 
Beans—Quoted, But That’s All. 


By “New York Stater” 


New York, Jan. 8, 1943. 


THE SITUATION — Washington 
took complete charge of the news 
in the canned foods market this 
week, with the freezing order 
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which halted a booming business 
in new pack canned grapefruit 
juice, and announcement that 
oyster packers would be permitted 
to use tins this season for the pack- 
ing of that product. Develop- 
ments in the local market included 
a quick sell-out of offerings of new 
pack Puerto Rican grapefruit and 
a ceaseless, but unproductive, 
search by distributors for any 
caches of canned vegetables or 
fruits which canners may have 
tucked away in odd corners of their 
warehouses. 


THE OUTLOOK—Prospects for im- 
portant replacements to distribu- 
tors’ inventories, beyond the quan- 
tities of canned foods already 
slated for delivery during the final 
marketing quota, are growing slim- 
mer as the days pass by with no 
indication that canners have any 
unsold stocks on hand which they 
will offer the civilian trade. Re- 
sales, too, are virtually out of the 
picture. The only opportunity 
many jobbers will have for sub- 
stantial additional supplies must 
come from the outright purchases 
of inventories of less fortunate 
competitors who may decide to give 
up the ghost as the war control 
curbs grow too tight to permit of 
continued profitable operation for 
some classes or types of whole- 
salers. 


CITRUS—Up to Wednesday of 
this week, the trade was doing a 
brisk business in new pack grape- 
fruit, with considerable quantities 
booked for immediate shipment at 
$1.15 for natural 2s and $2.65 for 
natural 46-ounce, f. o. b. canneries. 
Shipments made prior to the freez- 
ing order will be permitted to go 
into distributing channels, but un- 
shipped grapefruit becomes part 
of the freeze, until April 1, at least. 


PUERTO RICAN PINEAPPLE — Im- 
porters on Monday of this week an- 
nounced that they were in position 
to offer limited quantities of new 
pack canned Puerto Rican pine- 
apple, now being packed, to distri- 
butors who bought this product 
last year, and on a limited alloca- 
tion basis. Promptly at the open- 
ing on Tuesday, all offerings were 
withdrawn and sellers set about the 


difficult task of making allocations 
and cutting down quantities or- 
dered by regular customers. Book- 
ings were made on the basis of 
$2.60 dozen for 214s crushed and 
$8.25 for No. 10 crushed, ex in- 
come Gulf dock, shipment on ar- 
rival. 


ARGENTINE PIMIENTOS—Another 
import item which has come in for 
considerable buying interest is Ar- 
gentine pimientos. Substantial 
quantities of quarter-kilo tins were 
sold prior to importers’ withdrawal 
on this size, and currently limited 
quantities of half-kilo tins are re- 
ported available at $14.85 per case 
of 50 tins, f. o. b. dock port of 
arrival (probably a Gulf port). 


CRANBERRY SAUCE — With gov- 
ernment purchases running far in 
excess of earlier reported quanti- 
ties, distributors are just begin- 
ning to get intimations of early de- 
livery of cranberry sauce due in 
their warehouses sixty days or 
more ago. While normally these 
orders would be cancelled, due to 
the seasonal nature of this product, 
such thoughts are very far from 
jobbers’ minds at this time, and de- 
liveries of both the canned and the 
glassed product will be welcomed 
upon arrival. 


CANNED OYSTERS — Modification 
of WPB restrictions this week, per- 
mitting the canning of oysters up 
until April 30, is expected to stim- 
ulate cannery activity on this item, 
fresh supplies and ceilings permit- 
ting. Jobbers are already seeking 
to place memorandum orders to se- 
cure a supply of this canned fish 
when ready for shipment. Prices 
not yet named. 


VEGETABLES—Canners in Florida 
are still backward on the tomato 
pack, and prices and offerings both 
are lacking from that state. Inso- 
far as the Tri-States and mid-west 
are concerned, tomatoes are a thing 
of the past until 1943 pack is 
ready, if the current heavy silence 
‘from canners is any indication .. . 
While Florida canners talk vaguely 
of a $1.20 market on standard cut 
beans, definite offerings are not as 
yet in the market in any volume. 
Other bean canning areas are not 
offering or quoting . . . Peas and 
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corn both in active demand with 
no offerings — ditto for spinach, 
limas, and the rest of the line. 


SALMON—This item remains a 
scarce commodity. Distributors 
whose allotments from the 1942 
pack are sufficient for only a small 
fraction of their estimated de- 
mands are seeking resale offerings 
—and getting laughed at for their 
pains. Full ceilings prevail on the 
limited quantities of salmon which 
packers have made available to the 
trade, and some will undoubtedly 
be “hoarded” by distributors for 
the Lenten demand. 


OTHER CANNED FISH—Shrimp is 
again off the market, canners at 
the Gulf being down to bare floors, 
with additional canning halted by 
the fact that price competition 
from fresh shippers and quick- 
freezers has run the market for 
the raw fish beyond the point at 
which canners may operate... 
Tuna and sardines remain off the 
market, with no quotations avail- 
able, either in first hands or at re- 
sale ... Crabmeat is also a scarce 


commodity, with no open market 
quotations heard on domestic pack. 


WEST COAST FRUITS—California 
and Northwestern canners are con- 
cerning themselves mainly with 
evaluating pack prospects for the 
1943 season. While some odds and 
ends from the 1942 fruit packs 
may remain on hand, canners show 
no inclination to rush their liquida- 
tion. An active demand exists for 
any offerings which may reach the 
market, at full ceiling levels. 


CHICAGO MARKET 


New Year’s Resolution—Some Funny Bleats 

—Designs—Lightest Inventories in History 

—Seeking New Products to Make Up— 

Arkansas Spinach in Solo—All Surpluses 

Snapped Up—Citrus Holds Interest— 
Fish Sadly Lacking. 


By “Illinois” 


Chicago, January 8, 1943. 


ALL OUT FOR VICTORY !—Here’s a 
New Year’s resolution for you— 
resolved that I will praise the Lord 


and do more than my bit to pass 
the ammunition to our boys, who 
will deliver it to the enemy, who 
asked for it. 


MARKET CHAT AND CHATTER— 
The local trade is taking the ration- 
ing problems in stride, and just 
as soon as the mechanics are under- 
stood willing hands and willing 
heads will see that the many diffi- 
culties are ironed out. 


Postponements of the various 
State and regional canners’ meet- 
ings scheduled for this month, are 
regarded as an indication that 
when these meetings are held, the 
representatives from the OPA and 
WPB will be prepared to say ex- 
actly and precisely what the pro- 
gram will be. 


Meanwhile, it is amusing to note 
the voices of confusion that have 
begun to fill the air with all kinds 
of canards about food rationing. 
F’rinstance, a popular service 
catering to the canning and dis- 
tributing trade, in a recent issue, 
said that everyone was “rudely 
disturbed” over Secretary of Agri- 


MORRAL CORN CUTTER 


Either Single or Double Cut 


Morral Combination 
Corn Cutter 
For Whole Grain or 
Cream Style 


@ By our special process of fabri- 
cation we build metal tanks espec- 
ially adapted to your foods, free of 
contamination. Metals successfully 
used are Nickel-Stainless Steel and 
Monel. Any capacity, with or with- 
out Coils and Agitators. . . . Write 
Berlin Chapman Co., Berlin, Wis. 


BERLIN CHAPMAN 
DA COMPLETE LINEOF CANNING MACHINERY FUR ANY 


Morral Corn Husker 
Either Single or Double 
Morral Labeling Machine 
and other machinery 


Write for catalog and 
further particulars 


MORRAL BROTHERS, Morral Ohio 


Always Dependable! 
OLD FAITHFUL BRAND 


Seed Peas For Canning and Freezing 


GALLATIN VALLEY SEED Co. 


BOZEMAN, MONTANA 
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culture Wickard’s radio address 
and that canners “were dismayed,” 
etc. Anyone who attended the 
‘recent Processors Conference in 
Chicago would have known better 
than to express themselves this 
way. One also hears that canned 
food rationing is unnecessary, that 
there isn’t any real shortage. That’s 
hard to take, isn’t it? Readers of 
this column know most definitely 
to the contrary. Others say that it 
is the Washington policies that are 
the cause of food shortages. You 
can’t square that kind of a false 
accusation with the record of the 
past three years, which has broken 
all production figures, 1942 aver- 
aging 14 per cent above 1941 in 
processed fruits and vegetables. 


DESIGNS — Anon Leon Hender- 
son’s resignation from OPA, the 
feeling seems to grow here that a 
real fight confronts us if we are to 
save the anti-inflation program. 
The inflationeers are not going to 
be content with Mr. Henderson’s 
departure they say. Their inten- 
tion is to wreck OPA and price 
control, and prevent further ra- 
tioning. Their appetite has been 
whetted by the fact that the Ad- 
ministration yielded to their pres- 
sure. 


THE OCTOPUS—The President of 
the Great Interstate Grocery Chain 
“octopus” concluded his year-end 
statement on the war-time opera- 
tions of the food industry with the 
following remarks: ‘Co-operation 
is the keynote to success in the 
food phase of our war effort. Co- 
operation among growers to in- 
crease production; co-operation be- 
tween growers and distributors to 
make these foods available to fight- 
ing men and civilian workers as 
quickly and economically as pos- 
sible; and co-operation between 
Government, retailers and con- 
sumers to see that available foods 
are distributed equitably at fair 
prices.” 

Someone should tell this gentle- 
man that he and his company had 
best practice what he preaches. 


GENERAL MARKET—Jobbing dis- 
tributors and chains entered the 
New Year with the lightest inven- 
tory that old-timers can recall. 
Most of the local houses are re- 
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ported to have made money in 
1942. There is a big question 
mark in their thinking as applied 
to 1943. Still, the aggressive 
houses are seeking new lines and 
new products to bolster up their 
volume, both in dollars as well as 
in tons. There are quite a number 
of different types of merchandise 
that can successfully fit into the 
grocery sales program. 


There has been little panic buy- 
ing since canned food rationing 
was proclaimed. The independent 
retailer and chain realized several 
weeks before that rationing was 
sure to come and they began to 
adjust their activities and policies 
accordingly. Meanwhile, whole- 
sale grocers have been “rationing” 
their canned foods to their sales- 
men who in turn have been allot- 
ting same to the customers. 


VEGETABLES—With the exception 
of a few cars of Fall pack spinach 
confirmed by Ozark canners, the 
entire vegetable line has been quiet, 
due to lack of offerings. The sales 
from Arkansas were: 

No. 2 tin Spinach, at $1.00 factory 
No. 214 tin Spin. at 1.35 factory 


Green beans from the Southern 
States are all gone, at least there 
are no further quotations. 

The report that corn canners 
have a goodly portion of the 1942 
pack in their warehouses, or at 
least more corn in proportion than 
peas or tomatoes, leads one to be- 
lieve that soon there will be some 
worthwhile quantities offered to 
the trade. 


CALIFORNIA FRUITS — Here and 
there, a California canner finds he 
has a small surplus, usually odds 
and ends, of cling peaches and just 
as soon as he offers that surplus 
to his resident sales agents, just 
that soon is the lot sold. Prune 
plums from Oregon are being re- 
ceived in Chicago; canners in that 
State shipping the last 30 per cent 
under M-237 order on the affidavit 
plan. Canned pears are apparently 
not to be had for any price. 


CITRUS FRUITS—If it were not for 
the fact that distributors have been 
limited in their sales to the 10 
per cent per month basis, a wide 
and active demand would rule on 
new pack citrus juices. As it is, 


the trade are holding back from 
entering into heavy commitments 
until the entire citrus program is 
thoroughly understood. Quite a 
number of cars have already been 
accepted by the Chicago merchant 
from both Texas as well as Florida 
and stocks under the 10 per cent 
per month plan, are ample for the 
time being. Meanwhile, prices rule 
about as follows: 

No. 2 tin Grapefruit Juice, 
$1.0714 to $1.15. 

No. 404 tin Grapefruit Juice, 
$2.45 to $2.65. 

Nothing else is offered in the 
citrus line. 


FISH — The trade will receive 
only 20 per cent of the California 
and Maine sardine packs. This did 
not come unexpected. At the same 
time, it was a keen disappointment. 
Nothing is being offered in shrimp. 
The pack on the Gulf showed quite 
a shrinkage from that of a year 
ago. This plus the demand from 
the Government has made but very 
little shrimp available for the 
civilian trade. Oyster canners re- 
port the pack to date discourag- 
ingly light. Interest in salmon 
begins to point already to 1943 
packing, where it is hoped, pro- 
duction will be larger than in the 
past and that the 1943 program 
will soon be determined by the 
Federal authorities. 


THE RESIDENT SALES AGENT (for- 
merly the Food Broker)—(See 
previous issues)—said a local rep- 
resentative yesterday: “Here’s a 
letter I have just received from one 
of our good principals: 

“Do you remember a few years 
ago, when you told me rather 
bluntly that unless we protected 
you 100 per cent in your territory, 
you would resign our account? At 
that time, I thought you were 
rather dictatorial but I figured I 
had an investment in you, based on 
the schooling and training in our 
line that you had received, and so 
we agreed. At this rather late 
date, I want you to know that I am 
mighty glad that such a decision 
was made. It has been a source 
of much satisfaction to my Com- 
pany, that all of us can look you 
and our other resident sales agents 
square in the face, and know that 
we have not in any way under- 
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mined your work, your zeal and 
your loyalty by beating around the 
bush and selling to would-be 
brokers, who actually are buying 
organizations and what-have-you. 
Then, too, ever since you were 
assured that you were going to 
have our 100 per cent protection, 
I have noticed a nice pick-up in 
your business, not necessarily in 
dollars and cents but in the char- 
acter of the business. You can tell 
all your fellow brokers that you 
meet, the my Company is one 
house that will protect 100 per cent 
its resident sales agents in all 
markets of the U.S. A.” 


All canners, dehydrators, proces- 
sors and grocery manufacturers, 
take heed. (To be continued.) 


CALIFORNIA MARKET 


Market Expected Rationing—The Trade’s 
Reaction—Plans Being Worked Out—Texas 
Beans—Taking Shrimp at the High Prices— 
Sardine Packing Picking Up—No 
Olive Prices Yet. 


By “Berkeley” 


EXPECTED—News of the ration- 
ing of canned foods did not come 
as a surprise to canners or distri- 
butors, but many in the trade ex- 
pected that the announcement 
would be withheld until machinery 
for distribution had been set up. As 
this is being written, retail stores 
have been open but six hours since 
public announcement of the plan 
was made, but already canners, 
wholesalers and retailers have 
come forward with their reactions 
and suggestions. 


Adrian Falk, of S. & W. Fine 
Foods, San Francisco, and chair- 
nan of the agricultural committee 
of the San Francisco Chamber of 
Commerce, suggests that the ra- 
cioning program could be very 


simple if complex “quotas” and 
“time releases” are done away 
with. He feels that many dangers 
are ahead for canners and distri- 
butors who have spent large sums 
in building up trade names and 
that rationing will create new 
problems for them. 


E. G. Williams, manager of the 
Grocery Distributors Association, 
says that wholesalers and distribu- 
tors see their business slashed by 
half, in restrictions over civilian 
canned food supplies the coming 
year. He suggested that many 
economies must be effected to re- 
main in business. 


W. D. Hadeler, manager of the 
Californa Retail Grocers and Mer- 
chants Association, said that es- 
tablishing a sale maximum of two 
cans of any item might effectively 
curb a buying panic. He said that 
members of the association, and 
many who do not belong to it, have 
already placed such a plan in effect. 
Customers of self-help stores are 
turning back many who come to 
the pay counter loaded with can- 
ned foods. 

In recent weeks there has been 
a marked scarcity of butter in the 
California market, but most gro- 
cers limited sales to a quarter- 
pound cube and many have not had 
to turn down a sale. The idea is 
gaining ground that similar results 
can be had in the sale of canned 
peas, apricots and milk. 

Immediately following the an- 
nouncement of the rationing plan, 
Dr. Geiger, City Health Director 
of San Francisco, called a special 
meeting of doctors, nutrition ex- 
perts and milk evaporators to map 
plans for action. It was brought 
out that many hospitals are on a 
limited supply of evaporated milk 
and that mothers, in many in- 
stances, are unable to secure an 
adequate supply of the milk on re- 
turning home with their infants. 


FOR CANNING OR 


CORN CANNING EQUIPMENT 


HUSKERS—CUTTERS—TRIMMERS— CLEANERS 
SILKERS—WASHERS and GRINDERS 
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FREEZING 
FANCIEST WHOLE-KERNEL CORN 


A plan was put into effect within 
a few hours whereby hospitals es- 
timate their needs and will be sup- 
plied by a pool set up by distribu- 
tors. For mothers with infants at 
home, doctors will issue prescrip- 
tions and mothers will be permit- 
ted to purchase normal supplies. 
Among those named on a commit- 
tee to supervise operation of the 
plan were William Greene, of the 
California Dairy Council; W. D. 
Hadeler, manager of the Califor- 
nia Retail Grocer and Merchants 
Association; E. E. Miller, of the 
Carnation Milk Company, and 
representatives of leading hos- 
pitals. 


GROWERS—Farmers, and canners 
operating farms, met recently at 
Sacramento to draft a legislative 
program designed to gear Califor- 
nia’s farm effort more closely to 


war conditions. Speakers con- 


demned stringent statutory provi- 
sions which cause wastage of 
“thousands of carloads of food 
every year,” and urged that the 
forthcoming State Legislature 
“durationize” the State’s agricul- 
tural code and allied laws. 


BEANS—Some additional stocks 
of string beans are coming on the 
local market from an unexpected 
source and are being snapped up 
by the trade as rapidly as offered. 
A prominent brokerage firm lo- 
cated some sizeable lots of late pack 
stringless beans in Texas and de- 
fiveries are being made. While not 
of a variety favored in this market 
and grading a weak Standard, they 
have moved off at $1.25 a dozen, 
f. o. b. Texas cannery. 


SHRIMP — Southern wet pack 
shrimps are selling in this market 
at $3.00 a dozen for large shrimps 
in the 7-oz. size, this price being 
f. o. b. Biloxi. It isn’t so long ago 
since the trade would decline to 


For speed, neatness and trouble free operation 


KYLER LABELERS and BOXERS 
“They have everything with half the parts” 
WESTMINSTER MACHINE WORKS 
Westminster, Maryland 
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consider shrimps that could not be 
retailed at 10 cents a can, or 1214 
cents at the most. 


SARDINES—Sardine packing is 
making a slightly better showing 
than it was for a time, but the 
pack as of December 17, was only 
2,700,902 cases, 39 per cent less 
than on the corresponding date a 
year ago. Good catches are being 
made in southern Californa waters, 
but rough weather, and a scarcity 
of boats, have combined to hold 
down the catch in the San Fran- 
cisco and Monterey districts. Fish- 
ermen have ventured out, despite 
stormy weather, and four boats 
have been reported wrecked at 
Monterey. And now the WPB has 
increased from 60 per cent to 80 
per cent the amount to be reserved 
for the armed forces and Lend- 
Lease. The heavy fire loss at Ter- 
minal Island is most unfortunate. 


OLIVES—Despite several confer- 
ences, no agreement as to prices to 
be paid growers for olives has been 
reached. Oil pressers contend that 
the price of oil should be held down 
to $4.00 a gallon, and that $85 to 
$95 a ton should be the price of 
olives. Growers, on the other hand, 
point to high labor costs and feel 
that $150 a ton should be the price 
for Mission and Manzanillo varie- 
ties. 


GULF STATES MARKET 


Little Improvement Towards End of Decem- 
ber—Pack Lagging Behind—Expect 
To Can More Oysters. 


By “Bayou” 


SHRIMP — The production of 
shrimp for the week ending De- 
cember 19, 1942, was considerably 
greater than for the previous 
week. The report of the plants op- 
erating under the Seafood Inspec- 
tion Service of the United States 
Food and Drug Administration 
shows that there were 21,986 
standard cases canned during the 
week ending December 19, 1942, as 
against 7,666 standard cases 
packed the week ending December 
12, 1942, which is an increase of 
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14,320 cases for the week ending 
December 19, 1942. 

The total number of standard 
cases of shrimp canned this season 
up to December 19, 1942, has been 
507,820, and during the same 
period last year there were 554,- 
682 cases, or a shortage in the 
pack of 46,862 cases so far this sea- 
son over the same period last year. 


OYSTERS—The canning of oysters 
is getting under way in Alabama 
and is expected to increase when 
more of the oystermen knock off 
tonging oysters for the raw market 
and go to tonging oysters for the 
canneries, which usually is the case 
every year after the holidays when 
the demand for fresh oysters drop. 


Alabama is the only state in this 
section that has been canning 
oysters so far this season, but the 
factories in Mississippi and Louisi- 
ana are expected to start canning 
oysters this week. 


ARMY FOOD RESEARCH BOARD 


Appointment of a Subsistence Research 
Projects Board to develop new food 
products and rations for the Army was 
announced December 26 by the War 
Department. 


The Board was established by Major 
General Edmund B. Gregory, the Quar- 
termaster General. Its chairman is 
Colonel George F. Doriot, Quartermaster 
Corps. Membership of the board in- 
cludes: 


Colonel Paul P. Logan, Quartermaster 
Corps, vice-chairman and military ad- 
visor; Colonel Rohland H. Isker, Quarter- 
master Corps, head of the Subsistence 
Research Laboratory, Chicago, Illinois; 
Professor Bernard E. Procter, Massachu- 
setts Institute of Technology, Boston, 
Massachusetts; Dr. Ancil B. Keys, Uni- 
versity of Minnesota, Minneapolis, Minne- 
sota; Gerald A. Fitzgerald, director of 
research, Richardson & Robbins, Dover, 
Delaware, and Miss Mary I. Barber, 
special consultant to the Secretary of 
War and formerly director of home 
economics, the Kellogg Company, Battle 
Creek, Michigan. 


George W. Burgess, food technologist 
in the Office of the Quartermaster Gen- 
eral, will serve as secretary to the board. 


The Board will initiate projects for 
research and development on any subject 
which it feels may be beneficial to Army 
subsistence. It also will review sugges- 
tions and projects from any source with 
a view toward developing those which 
present merit. It also will determine 
performance specifications for subsis- 
tence products. 


IN MEMORIAM 


ELMER BUTTERFIELD 

Elmer J. Butterfield, Chairman of the 
Board of The Eaton Canning Company, 
Eaton, Indiana, died at his home at 
Eaton on Saturday afternoon, January 
2. Mr. Butterfield was 68 years old and 
was considered one of the pioneer can- 
ners in Indiana. While he was Chair- 
man of the Board, he had not been ac- 
tively engaged in the operation of the 
business for the past ten years, these 
responsibilities having been taken in 
hand by his son Ralph. 


J. R. CRAWFORD 

J. R. Crawford, one of the pioneer can- 
ners in the Ozarks, and for the past 
several years head of the Lick Branch 
Canning Company and the Crawford 
Canning Company at Green Forest, died 
at his home in Green Forest Wednesday 
evening, December 30. 


THOMAS RICHARDS ROBINS 
Thomas Richards Robins, 62, Vice- 
President of the Robins Canning Com- 
pany, Roy, Utah, and President of the 
Fabian Brokerage Company at Salt 
Lake City, died at Roy of a heart attack 
recently. 


CALENDAR OF EVENTS 


JANUARY 19-20, 19483—Annual Meet- 
ing National Pickle Packers Associa- 
tion, Chicago, III. 


JANUARY 238-24, 19483—Annual Meet- 
ing, National-American Wholesale 
Grocers Association, Chicago, 


JANUARY 25-26, 1943—Annual Meet- 
ing, Tri-State Packers Association. 
Benjamin Franklin Hotel, Philadel- 
phia. 


FEBRUARY 1, 1943—Annual Meeting, 
Maine Canners Association, Eastland 
Hotel, Portland, Maine. 


FEBRUARY 1, 1943—Special Meetin:, 
Wisconsin Canners Association, 
Schroeder Hotel, Milwaukee, Wis. 


FEBRUARY 38, 1943—Special Meetin», 
Indiana Canners Association, Cla: - 
pool Hotel, Indianapolis, Ind. 


FEBRUARY 4-5, 1948—Fifty-seven 
Annual Meeting, Association of Ne ’ 
York State Canners, Statler Hote, 
Buffalo, N. Y. 


FEBRUARY 4-5, 19483—Annual Mec’ - 
ing, Ohio Canners Association, Desc: - 
ler-Wallick Hotel, Columbus, Ohio. 


FEBRUARY 4-5, 19483—Annual Mec - 
ing, Virginia Canners Associatic. 
Hotel Roanoke, Roanoke, Va. 


FEBRUARY 5, 1943—Special Annu. 
Meeting, Canning Machinery and Su. 
plies Association, Hotel Statler, Bu:- 
falo, N. Y. 
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WANTED and FOR SALE 


YOUR OPPORTUNITY 


There is many a firm who can readily use your unneeded 
equipment. It’s the opportunity for you to turn it into cash 
while fulfilling the other fellow’s need. Or you may need equip- 
ment yourself, or want to buy or sell or rent a cannery, or 
need help, or a job. Whatever your needs you will get good 
results from an Ad. on this “Wanted and For Sale” page. The 
rates—Straight reading, no display—one to three times per 
line 40c, four or more times per line 30c, minimum charge per 
Ad. $1.00. Count eight average words to the line, count initials, 
numbers, etc., as words. Short line counts as a full line. Use 
a box number instead of your name, if you like. The Canning 
Trade, 20 S. Gay St., Baltimore, Md. 


FOR SALE — MACHINERY 


CONSOLIDATED OFFERS: Copper and Aluminum Cooking 
Kettles; Retorts; Can and Bottle Labelers; Glass Lined Tanks; 
Pumps; Vacuum Pans, etc. A-1 condition. Quick delivery. We 
buy and sell from a single item to a complete plant. Consolidated 
Products Co., Inc., 18-20 Park Row, New York City. 


New York’s largest stock of good rebuilt and newly fabri- 
cated equipment, can still supply all your normal needs. Kettles 
in stainless, copper or glass lined. Vacuum Pans, Condensers 
and Stills. Fillers for juices, viscous materials, dry products 
into tubes, jars, cans or other containers. Filters—over 150 
filters and filter presses in stock. Mixers—dry powder up to 
3000 lbs., also for paste and similar materials. Labelers—World, 
Ermold, Knapp, Burt, etc., for jars, bottles or cans. Extractors, 
Packaging equipment, Cutters, Dicers, Sifters, Mills, Pulver- 
izers, and factory handling equipment. Detailed descriptions 
and quotations on request. First Machinery Corp., 819-837 East 
9th Street, New York, N. Y. 


FOR SALE—2 six-pocket size M & S Plunger Type Fillers, 
$400 each or best offer. Bill Brod, 833 S. San Pedro St., Los 
Angeles, California. 


FOR SALE—1 Erie Tubular Boiler and 75 H.P. Steam En- 
gine, all complete. Jersey Package Co., Inc., Bridgeton, N. J. 


FOR SALE—8 foot diameter round Peerless Exhaust Box 
fitted with change parts for No. 2, No. 3 and No. 10 cans; 1 
Ayars No. 10 Tomato Plunger Filler; both machines in good 
repair. Chas. T. Wrightson & Son, Inc., Easton, Md. 


FOR SALE—1 Colussus Pea Grader complete with screens 
in fair condition; 2 Ferrel Pea Clipper Cleaners No. 13. Antigo 
Canning Factory, Antigo, Wis. 


WANTED—FACTORIES 


WANTED—Tomato Cannery. Interested only in plant having 
a minimum capacity of 50,000 cases or more. In reply give 
complete information and best cash price. Adv. 2686, The 
Canning Trade. 


FOR SALE—PLANTS 


FOR SALE—Vegetable Plants. 250 acres for 1943. “Frost- 
proof” Cabbage, Lettuce and Onion Plants now ready. Booking 
Tomato, Sweet Potato and Cauliflower plants for April, May 
and June delivery. Special discount for orders booked this 
month. Our 32 years experience is at your service. Write, 
phone or wire: J. P. Councill Co., Franklin, Va. 


FOR SALE — SEED 


FOR SALE—We have a few cars of Wisconsin Early Sweet 
Pea Seed. Fine stock. Bozeman Canning Co., Mount Vernon, 
Wash. 


MISCELLANEOUS 


FOR SALE—1500 bbls. field run, 1942 Salt Stock, Southern 
California. Adv. 2675, The Canning Trade. 


HELP WANTED 


WANTED—Millwright, machinist and all around canning 
house mechanic. Adv. 2687, The Canning Trade. 


SITUATIONS WANTED 


POSITION WANTED—Man 43, B-3 classification, 20 years 
canning experience, wants responsible job in Tri-States or 
Pennsylvania. Must pay $3,000 upwards. Adv. 2684, The 
Canning Trade. 


CANNING MACHINERY 


New Perfection Pea and Bean Filler 
Universal Tomato and String Bean Filler 
High Speed Syruper and Juice Filler 
Plunger Filler for Liquids and Soups 
Niagara Tomato Washer 
Hot Water Exhauster 
Corn Shaker - Ete. 


AYARS MACHINE COMPANY 


Salem, New Jersey 


WANTED — MACHINERY 


WANTED FOR USER—Retorts, Stainless Steel, Monel, Cop- 
per or Aluminum Kettle and Vacuum Pan; Labeling Machine; 
Filter Press. No dealers. Adv. 2613, The Canning Trade. 


WANTED—Used Canning Machinery. Send us a list of your 
surplus stock, advising makers’ name, age, general condition 
ind lowest cash price. Write for our new catalogue. A. K. 
Robins & Company, Inc., Baltimore, Maryland. 


WANTED—Square Portland Retorts, size 36 x 36 x 38. Can 
ise carload. Adv. 2680, The Canning Trade. 


WANTED—Used Hydraulic Cider Press, complete. 18” 
liameter Cylinder. The Bowman Apple Products Company, 
Mount Jackson, Virginia. 


WANTED—1 Buck medium Bean Snipper. M. L. Brown, 
1932 Riverdale St., West Springfield, Mass. 
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All the latest data 


FORMULAE — COOKING TIMES 
COOKING TEMPERATURES 


are included in the 6th edition of 


“A Complete Course in Canning” 


The Canning Trade 
20 S Gay Street 
Baltimore, Md. 


Price $10.99 
order your copy now. 
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Keep grass and weeds cut close. 


Keep oily waste, etc. in self-closing 
metal cans. 


Keep gasoline, etc. stored outside of 
main buildings. 


KEEP ADEQUATELY INSURED 


Lansing B. Warner, Incorporated 
Chicago, Illinois 


FIRE DEFENSE 
Is 
NATIONAL DEFENSE 
kkk 
Keep your plant and premises clean. 


ATTRACTIVELY DESIGNED 
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GAMSE BUILDING. BALTIMORE,MD. 


Gamse LITHOGRAPHING Co. INC. 


SMILE AWHILE 


There is a saving grace in a sense of humor 
Contributions Welcomed 


A PIOUS COLONEL 

In an old scrapbook, containing newspaper clippings relative 
to the Civil War, we found the following story that may be 
new to some of our readers. 

The Colonel of an Illinois Regiment, noted for the pride he 
took in his command, was approached by an itinerant evan- 
gelist: “Well, what can I do for you, sir?” said the Colonel. 

“I am an humble servant of the Lord,’ ’replied the evan- 
gelist, “seeking to save the souls of the unregenerate. I have 
just left the camp of the th Massachusetts where, after 
preaching, it was my privilege to baptize eight soldiers of that 
regiment.” 

“Adjutant!” roared the Colonel, “detail ten men for baptism 
at once. No damn regiment shall beat mine for piety!” 


A SLAM 


Joe: “Did you ever play football?” 

Winston: “No, but at dear old Oxford we played rugby.” 
Joe: “How’s that played?” 

Winston: “Well, it consists chiefly of a lot of shin kicking.” 
Joe: “Well, in this country we call that bridge.” 


- 


It seems that one chap rushed up to another more or less 
excitedly and cried out, “Binks, the lawyer is dead! They 
found him lying on his back!” 

“Binks?” queried the other calmly. “It can’t be the same 
man. If it were Binks he’n be lying on either one side or the 
other.” 


REDUCING EXERCISE 


“What’s the best exercise for reducing?” 

“Just move the head slowly from right to left when asked to 
have a second helping.” 

“How kind of you,” said the girl, “to bring these lovely 
flowers. They are so beautiful and fresh. I believe there is 
some dew on them yet.” 

“Yes,” stammered the young: man in great embarrassment, 
“but I’m going to pay it off tomorrow.” 


LINE FORMS ON THE RIGHT 


Into the offices of the “We’ll Get You a Wife Bureau” walked 
a tall, gaunt man with a determined gleam in his eye. He 
approached the manager without hesitation. 

“I’m looking for an old-fashioned wife,” he said, “one that 
will get up at 4 o’clock each morning, cook me three meals a 
day, take care of ten kids, milk the cows, do the washing and 
ironing, and help me work in the fields. Where can I get one?” 

“T don’t know,” said the manager, “but if you find one, for 
heaven’s sake introduce me to her sister.” 


Little Boy: “Mother! Mother! give me a nickel for a poor 
man who is out in front crying.” 

Mother: “Surely. Poor man, what is he crying about?” 

Little Boy: “He’s crying: ‘Fresh peanuts, 5 cents a bag’!” 


DELAY 


Customer: I’ll take a half-dozen oysters on the half-shell. 

Porter: Sorry, suh, you’ll have to wait a while. 

Customer: What’s the matter? 

Porter: Wal, suh, we got the oysters, but we are a little 
short on shells and I can’t bring yore order till that gen-mum 
over there finishes. 

First Little Boy: “I forgot to ask you to my picnic tomorrow.” 

Second Little Boy: “Too late now, I’ve prayed for a blizzard.” 
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Prompt \/ Delivery 


WHERE TO BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. 


GENERAL FACTORY EQUIPMENT 


AGENTS for Machinery Mfrs. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F, H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BASKETS, Wire, Scalding, Pickling, etc. 
BELTING, Leather. 


BLANCHERS, Vegetable and Fruit. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOXES (Metal), Lug, Field. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Riegere Falls, N. Y. 
Frank Hamachek Machine Co., Kewaunee, Wis. 


BOXING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Westminster Machine Works, Westminster, Md. 


BOX (Corrugated) SEALING. MACHINES. 


isholm-Ryder Co., Niagara Falls, N. Y. 
‘Robins Co., ne Baltimore, Md. 


BUCKETS, PAILS AND PANS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAN WASHING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAPPING MACHINES, Soldering. 
Ayars Machine Co., Salem, N. J. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CHAIN ADJUSTERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCRY., Fruits. 
Berlin Chapman Company, Berlin, Wis. 
Shisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


CLOCKS, Process Time. 
Ayars Machine Co., Salem, N. J. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II. 
A. K. Robins & Co., Inc., Baltimore, Md. 


COILS, Cooking. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopestown, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CONVEYORS AND CARRIERS. 
Berlin Chapman Company. Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
Niagara Filter Corp., Buffalo, > 


CONVEYOR BELTS, Cloth, Rubber, Wire. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
La Porte Mat & Mfg. Co., La Porte, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CONVEYORS, Hydraulic. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 
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COOKERS, Continuous, Agitating. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, 
COOLERS, Continuous. 
Berlin Chapman Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltim: 


ore, 
CRANES AND HOISTS. 


Berlin Chapman compeny. Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, 
A. K. Robins & Co., ., Baltimore, Md. 
CRATES, Iron Process. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS OR CHOPPERS. 
J. P. Anderson Co., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II. 
A. K. Robins & Co., Inc., Baltimore, Md. 


ENSILAGE STACKERS. 
Frank Hamachek Machine Co., Kewaunee, Wis. 
EXHAUST BOXES. 


Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FACTORY TRUCKS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery a Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. ° 


FILLING MACHINES, Can. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FLOORS. 


KETTLES, Plain or Jacketed. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, 

A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Process, Retorts. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KNIVES, Miscellaneous. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co, Baltimore, Md. 


LABELING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Westminster Machine Works, Westminster, Md. 
MIXERS 
Berlin Chapman Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


POWER PLANT EQUIPMENT. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PUMPS, Air, Water, Brine, Syrup. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, mM. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


Consult the advertisements for details. 


SEWAGE DISPOSAL SYSTEMS. 


Berlin Chapman Company, Berlin, Wis. 

Chisholm Hyder essen Falls, 
chinery ration, ton, 

A. K. Robins & Ge, Ma. 


SIEVES AND SCREENS. 
Berlin Chapman Company, Berlin, W 
Chisholm-Hyder Co., Niagara Falls, N'Y. 
F. H. Lan amp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
SPEED REGULATORS. 

erlin Chapman Company, Berlin, W 
Chisholm-Ryder Co., Niagara Falls, NY. 


A. K. Robins & Co., Inc., 


SYRUPERS AND BRINERS. 
Ayars Machine Co., Salem, N. J. 
Berlin <hapuen Company, Berlin, Wis. 
nery Tporation, 
A. K. Robins & Co., Inc. Baltimore Mae 


hey Metal, Glass Lined, Wood. 

tlin Chapman Company, Berlin, 
Chisholm-Ryder Co., Falls, 
Food Machinery Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


VACUUM PANS. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
WASHERS, Fruit, Vegetable. 
chine Salem, N. J. 
rlin apman mpany, Berlin, 3 
Chisholm-Ryder Co., Falls, 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Mi 
Sinclair-Scott Co, Baltimore, Md. 
The United Co., Westminster, Md. 


BEET CANNING MACHINERY 


apman Company, Berlin, Wis. 
Chisholm-Ryder Co., Ni 
Food Machinery Corporation, 


A. K. Robins & Co. Hoopeston, 


ion 
Baltimore, Md. 


CAN MAKERS’ MACHINERY 


Cameron Can Mchy. Co., Chicago, Ill. 


CORN CANNING MACHINERY 


CORN COOKER-FILLERS. 
Ayars Machine Co., Salem, N. J. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ry der Co., Ni Falls, N. Y. 
ond agara Falls, N. Y. 


tion, Hi ton, 
A. K. Robins & Co., Baltimore, Md. 


ore, 
CORN CUTTERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machin: Corporation, Hoopeston, Ill. 
Morral Bres., Morral, Ohio. 

A. K. Robins & Co., Inc., Baltimore, Md. 
The United Co., Westminster, Md. 


CORN HUSKERS AND SILKERS. 
Berlin Chapman ny Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
Morral Bros., Morral, Ohio. 
A. K. Robins & Co., Inc., Baltimore, Md. 
The United Co., Westminster, Md. 


CORN SHAKERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 

CORN TRIMMERS. 
Berlin chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
Morral Bros., Morral, Ohio. 


Sinclair tt Co., timore, Md. 
The United Co., Westminster, Md. 
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La Porte Mat & Mfg. Co., La Porte, Ind. pew 
A. K. Robins & Co., Inc., Baltimore, Md. ae 


CORN WASHERS. 


Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md 

The United Co.. Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FRUIT CANNING MACHINERY 


Berlin Chapman Company Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CLEANERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Berlin Chapman Company, Berlin, Wis. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIL 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
Sinclair-Scott Co., Baltimore, Md. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


WASHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
F Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food M 


ery Corporation, Hoopeston, Ill. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


STRING BEAN MACHINERY 


BLANCHERS 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS. 


Berlin Chapman Company, Berlin, Wis. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, 
Nolan Machinery Corp., Rome, N. Y. 

A. K. Robins & Co., Inc., Baltimore, Md. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SNIPPERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO CANNING MACHINERY 


EXHAUSTERS. 


Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING KNIVES. 
Ayars Machine Co., Salem, N. J. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co, Inc., Baltimore, Md. 


PEELING TABLES, Continuous. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SCALDERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


WASHERS. 


Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co.. Inc., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 


Berlin Chapman company. Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE EXTRACTORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE HEATERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
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WHERE TO BUY — Continued 


PULPERS AND FINISHERS. . 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food chinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


GENERAL SUPPLIES 


ADHESIVES. 
Dewey & Almy Chemical Co., Cambridge, Mass. 
F. G. Findley Co., Milwaukee, Wis. 
BASKETS (Wood), Picking. 
Jersey Package Company, Bridgeton, N. J. 
Planters Manufacturing Co., Portsmouth, Va. 
Riverside Manufacturing Co., Murfreesboro, N. C. 
BOOKS, on Canning, Formula, Etc. 


A Complete Course in Canning. 
A History of the Canning Industry. 
The Almanac of the Canning Industry. 


BOXES, Corrugated or Solid Fibre. 
Eastern Box Company, Baltimore, Md. 


BOXES (Wood). 
Planters Manufacturing To., Portsmouth, Va. 


- CANS, Tin, All Kinds. 


American Can Co., New York City. 
Continental Can Co., New York City. 
Crown Can Co., Baltimore, Md. 

Heekin Can Co., Cincinnati, Ohio. 

National Can Co., Inc., New York-Baltimore. 


CAN SEALING COMPOUND. 
Dewey & Almy Chemical Co, Cambridge, Mass. 


CLEANING COMPOUNDS, Cleansers. 
FERTILIZER. 
INSECTICIDES, Dusts, Sprays. 


INSURANCE, Canners. 
Canners’ Exchange, Lansing B. Warner, Chicago. 


LABELS. 
Gamse Litho. Co., Baltimore, Md. 
Piedmont Label Co., Bedford, Va. 
Simpson & Doeller Co., Baltimore, Md. 
Standard Printing & Litho. Co., Baltimore 


LABORATORIES, for Analyses of Goods, Etc. 
National Canners Assn., Washington, D. C. 


PASTE, CANNERS’. 
Dewey & Almy Chemical Co., Cambridge, Mass. 
F. G. Findley Co., Milwaukee, Wis. 
F. H. Langsenkamp & Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SALT. 


Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Worcester Salt Co., New York City. 


SEASONINGS. 


SEEDS, Canners’, All Varieties. 
Associated Seed Growers, Inc., New Haven, Conn 
The Chas. C. Hart Seed Co., Wethersfield, Conn. 
D. Landreth Seed Co., Bristol, Pa. 
Michael Leonard Co., Chicago—Sioux City, Ia. 
Northrup, a & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, Ill. 
F. H. Woodruff & Sons, Inc., Milford, Conn. 
S. D. Woodruff & Sons, Orange, Conn. 


SEEDS, PEA AND BEAN. 
Associated Seed Growers, Inc., New Haven, Con: 
Gallatin Valley Seed Co., Bozeman, Mont. 
The Chas. C. Hart Seed Co., Wethersfield, Conn. 
D. Landreth Seed Co., Bristol, Pa. 
Michael Leonard Co., Chicago—Sioux City, Ia. 
Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, Ill. 
F. H. Woodruff & Sons, Inc., Milford, Conn. 
S. D. Woodruff & Sons, Orange, Conn. 

SEED, TOMATO. 
Associated Seed Growers, Inc., New Haven, Con: 
Indiana Canners Association, Indianapolis, Ind. 
D. Landreth Seed Co., Bristol, Pa. 
Michael Leonard Co., Chicago—Sioux City, la. 
Northrup, King & Co., Minneapolis, Minn. 
F. H. Woodruff & Sons, Inc., Milford, Conn. 
S. D. Woodruff & Sons, Orange, Conn. 

SEED TREATMENT. 
Bayer-Semesan Co., Wilmington, Del. 
U. S. Rubber Co., New York City 

SUGAR, DEXTROSE. 
Corn Products Sales Co., New York, N. Y. 


TIN PLATE. 
FIELD WAREHOUSING AND FINANCING. 


; 
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DEHYDRATION EQUIPMENT 


A. K. ROBINS & COMPANY, INC. 


BALTIMORE, MARYLAND 


One of the several types of Robins Combination Shaker- 
Washer-Blancher-Spray Washer 


We show herewith illustration of one of several types of the Robins 
Combination Shaker-Washer-Blancher-Spray Washer for use in con- 
nection with dehydrating food products. 

We shall be glad to figure on equipment for dehydration upon re- 
ceipt of information regarding the products to be dehydrated; ton- 
nage per hour or day (state hours per day); what, if any, equipment 
you now have, including the various items of machinery from the 
time the product enters the dehydrating plant until the same pro- 
duct reaches the dehydration period. 


Write for copy of our new 1942 catalog. 


A. K. ROBINS & COMPANY. INC. 
BALTIMORE, MARYLAND | 
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FOR VICTORY TODAY 


Get This Flag Now ows 


This War Savings Flag which flies today 
over companies, large and small, ail across 
-the land means business. It means, first, 
that 10% of the company’s gross pay roll is 
being invested in War Bonds by the workers 
voluntarily. 


It also means that the employees of all these 
companies are doing their part for Victory 

. by helping to buy the guns, tanks, and 
planes that America and her allies must have 
to win. 


It means that billions of dollars are being 
diverted from “bidding” for the constantly 
shrinking stock of goods available, thus put- 
ting a brake on inflation. And it means that 
billions of dollars will be held in readiness 
for post-war readjustment. 


Save With 


Think what 10% of the national income, 
saved in War Bonds now, month after month, 
can buy when the war ends! 


For Victory today ... and prosperity somor- 
vow, keep the War Bond Pay-roll Savings 
Plan rolling in your firm. Get that flag fly- 
ing now! Your State War Savings Staff Ad- 
ministrator will gladly explain how you may 
do so. 


If your firm has not already installed the Pay- 
roll Savings Plan, now is the time to do so. 
For full details, plus samples of result-getting 
literature and promotional helps, write or 
wire: War Savings Staff, Section F, Treasury 
Department, 709 Twelfth Street NW., 
Washington, D. C. 


War Savings Bonds 


This Space Is a Contribution to America’s All-Out War Program by 


THE CANNING TRADE 
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